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FACING NEW HORIZONS
With 15 Years of Experience

Time is a rather relative concept.

how true that is, and that is my personal conviction

tration system. We realise that the only thing that’s

We often have the experience in our lives that a

as well.

more important than customer-centred sales pro-

particular significant period may either seem very

ries of every single minute of those last 15 years and

service and claims adjustment performance. For that

a few brief, fleeting moments. I have a sense of that

everyone who has worked for this venture, which has

very reason, we were among the first in the market to

duality myself when I think of the 15-year history of

faced many challenges. I clearly recall the initial diffi-

introduce an innovative system of claims resolution

Posta Biztosító.

culties, the unavoidable ‘growing pains’ of our young

that made a significant positive impact on the sense

As they say, even the longest journey begins

company, our first successes, and the entire story of

of safety and satisfaction of our customers: we ena-

with a single step. But in our case, even that very

our systematic market growth with its many twists

bled the submission of claims by mobile phone and

first step already had a special significance beyond

and turns and conclusions. That is why it feels great

claims resolution via video chat, and we were also

the moment itself. When our company entered the

to be able to say that those 15 years have become a

the first in the market to introduce a claim resolution

market, it was not simply a case of a new player

true success story in the Hungarian insurance market.

guarantee without any small print.

entering a competitive market, but also the appear-

It is an important recognition for us that our founding

ance of a new, hitherto unknown operational model

companies also share this view.
So what was the secret of our achievements so

possible by the cooperation between the Hungarian

far? Perhaps the fact that we never kept secrets. We

Post Office and the German insurance firm Talanx in

were and we have remained honest to each other, so

creating a joint venture.

as to be able to be honest with our customers. We

constructive strategy which, over the course of 15

knew we could count on each other, and so our cus-

years, has resulted not only in our becoming one

tomers and partners could always count on us.

of the leading insurance companies in Hungary in a

The new company, called Posta Biztosító, received
The Hungarian Post Office provided its unique net-

trust in our insurance policies would be a worthwhile
investment in all life situations.
That well-earned trust was made possible by a

From the very first moment, we openly acknowl-

number of segments, but also the opening of attrac-

work, the unparalleled local knowledge and exper-

edged our ambition and formulated our objectives

tise of Hungarian post office staff, and the excep-

and values clearly: as a responsible and ethical

tional public trust that this 150-year-old national

insurance company, we wanted to offer affordable

us along that wonderful upward journey. And I would

company had rightfully earned, while Talanx brought

care to anyone placing their trust in our services. And

particularly like to express my gratitude to those

in their varied experience and knowledge validated

we have also always faced the changing needs of a

whose present work and personal commitment sup-

in a great variety of markets and their extremely

changing world openly, knowing that those unable to

port us in reaching our goals.

high-quality background in the insurance profession,

accept change cannot make changes, either. That is

which has made theirs an unbroken success story in

why feedback from our customers and partners is so

Anett Pandurics

the international market for a long time.

important to us. Maintaining their satisfaction is part

Chief Executive Officer

Yet the success of Posta Biztosító, established in

tive new vistas for our company in recent years.
I would like to thank everyone who has been with

of our service. The pillars of that trust are primarily

2002, was still not a foregone conclusion even with

the loyalty and enthusiasm of our colleagues, our

all those advantages. Those who have been working

sales staff, our fast and competent decision-making

to ensure that success from the beginning all know

system, and our flexible, multi-channel adminis-

B I Z T O S Í T Ó
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We consider it our mission to ensure that those
contracting with us feel assured that placing their

in the Hungarian insurance sector. This was rendered

the best from the operations of both of its founders.

P O S T A

cesses is to maintain excellent, customer-oriented

As the company’s leader, I have personal memo-

long and convoluted, or on the other hand lasting just
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ACTION
AND PLANNING

CHALLENGES
AND OPPORTUNITIES

As the father of five sons, I am well aware what

Winston Churchill, with his life of many twists and

an important boundary the 15th year represents in

turns, is one of the most exciting figures in modern

one’s life. Leaving childhood behind, our attention

history. We all have a lot to learn from his worldly

turns towards new, previously unknown challenges,

wisdom. Among his many passions, he was a keen

and our interpretation of the world also shifts

golfer, and according to one of his bon mots, “golf is

increasingly to new frameworks as the big ques-

a game whose aim is to hit a very small ball into an

tions of the future come into clearer focus.

ever smaller hole, with weapons singularly ill-desig-

As an insurance professional and actuary, I also

ned for the purpose”. It is somewhat similar in most

know that it is never possible to predict or model

areas of our lives: often, our tasks in everyday and

the future with complete accuracy, yet it is still

business lives seem to be such impossible missions.

indispensable to engage in the effort. It is true that

Accuracy, prudent planning, routine and intuition

surprises are still possible, but if we are prepared

have always played important roles in the successes

for all possibilities, even unexpected changes can

of our company. But there is one thing that was per-

be to our benefit.

haps even more important than those: action itself.

I think if we look at the world wisely, it is in that

We have always, under all circumstances, remained

wonderful variability, its predictable unpredict-

prudent, but we did take action, after carefully consi-

ability that the future can bring fulfilment to our

dering what action would actually move us forward,

lives. The important thing is always to be open to

closer to our goals.

changes, to things turning out a little differently

Since its establishment, Posta Biztosító has remained true to that strategy, reacting sensitively to both

than how we had planned.
I am proud of being one of the shapers of our

the challenges of the market and the opportunities

common plans over the last 15 years. It is a great

of technological innovations. It is an honour for me to

feeling to be part of a team whose members also

have had the opportunity to share in the responsibi-

know that the most certain way of making dreams

lity of that work almost from the very beginning.

come true is actually waking up early and getting to

We have journeyed far over the last 15 years.
Many people may feel that the time has now come to

work.

Árpád Péli

take a little well-earned rest. But I believe in sus-

Member of the Board

tainable growth. I agree with those who feel that,
based on our achievements so far, we are in a good
position now to turn our gaze to new horizons.

János Kenesei
Member of the Board

P O S T A
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A STORY OF
15 YEARS – OUR
ANNIVERSARY
ALBUM

THE LAST

15 YEARS
HAS BEEN A PERIOD
OF UNBELIEVABLE

GROWTH

AND UNFORGETTABLE STORIES

BECAUSE WE KNOW THAT EVERYONE

WISHES
FOR SAFETY
HAVE OUR PLANS
AND WE ALL

DURING THE FIRST FULL BUSINESS
YEAR OF POSTA BIZTOSÍTÓ,
THE COMMUNITY OF POSTA BIZTOSÍTÓ
WAS BORN ALONG
WITH OUR FIRST SIX PRODUCTS.

A SERIES OF
LEGENDARY
SALES COMPETITIONS
AND GALAS FOLLOWED

2002

IN THE WAKE OF
A LUCKY ENCOUNTER,
WITH EXEMPLARY

COOPERATION
BETWEEN MAGYAR POSTA ZRT.
AND THE GERMAN TALANX GROUP,

A VERY
SPECIAL STORY
BEGAN

2003

OUR MARKET SHARE
IN LIFE INSURANCE GREW BY ALMOST

50%

IN A SINGLE YEAR, WHILE
REVENUE FROM PROPERTY INSURANCE
INCREASED BY

20%

2005
WE INTRODUCED
MODERN,

ONLINE
DIGITAL
CONTRACTING AND

2004

DOCUMENT MANAGEMENT

OUR EIGHT PRODUCTS
COVERED ALL THE

ESSENTIALLY
IMPORTANT
PROVIDING
ASSISTANCE
AREAS OF LIFE,

TO PEOPLE

2007
2006

AFTER
FIVE YEARS, WE HAD

ONE
MILLION
TRUST

POLICIES AS A TESTIMONY TO THE
PLACED IN US

MANY FIRMS
SUFFERED LOSSES
AS THE GLOBAL ECONOMIC CRISIS BEGAN,
BUT WE
WERE STILL

2009

ABLE TO INCREASE OUR REVENUE BY

20%

2008

DESPITE THE GLOBAL
FINANCIAL CRISIS,

WE ACHIEVED
TOP POSITION
IN THE MARKET COMPETITION
OF SINGLE-CHARGE
INSURANCE POLICIES

WE OFFERED

12 DIFFERENT
INSURANCE POLICIES,
AND WITH THE HELP OF POST OFFICE STAFF,
WE WERE INCREASINGLY
ABLE TO PROMOTE THE CULTURAL VALUES OF

SELF-CARE

2011

2010
OUR REVENUE GREW IN EXCESS
OF MARKET GROWTH,

BEYOND EVEN
OUR OWN PLANS

WITH 15 PRODUCTS AND
TWO MILLION POLICIES, WE BECAME

A DEFINITIVE
PLAYER
IN THE HUNGARIAN INSURANCE
MARKET

2013
WE CELEBRATED THE

10 ANNIVERSARY
TH

OF OUR FOUNDATION
IN EXCELLENT COMPANY, WITH THE

2012

600 BEST
POST OFFICE
SALES STAFF

WE HAD AS MANY AS 300,000
FOLLOWERS ON

FACEBOOK,
THE LARGEST
COMMUNITY

OF ANY INSURANCE COMPANY
IN HUNGARY AND THE SECOND LARGEST
IN EUROPE

2015
WHILE OUR PRODUCTS
WERE SOLD AT OVER

2,200 POST
OFFICES,
WE ALSO INTRODUCED
OUR FIRST

2014

MOBILE APP
SUPPORTED BY OUR IT SYSTEM

WE WISH TO

PROVIDE
ASSISTANCE

TO EVERYONE
IN DIFFICULT SITUATIONS,
THEREFORE WE INTRODUCED OUR FIRST
INSURANCE PRODUCT CATERING TO THE

ELDERLY

2017
2016

IN THE FUTURE, WE WOULD LIKE
TO GET EVEN CLOSER TO OUR CUSTOMERS,
SO WE INTRODUCED OUR FIRST

TRULY
PERSONALISED
SERVICE,
CALLED POSTAÉDESOTTHON

INTERNATIONAL
AND HUNGARIAN
TRENDS IN
INSURANCE
CULTURE
P O S T A
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THE BEGINNING OF 2017 WAS DYNAMIC:
AMONG THE COUNTRIES OF THE REGION,
THE GROSS WRITTEN PREMIUMS
OF HUNGARIAN INSURANCE COMPANIES

In recent years it has clearly been

These processes represent an entirely

established that safety is going to be

novel situation and new opportuni-

the keyword of the first decades of the

ties for participants in the insurance

21st century. Global climate change,

sector.

the threat of terrorism, epidemics,
cyber attacks and the new challenges

In recent years, an increasing number

resulting from the aging of societies

of companies have been introducing

are concerns for everyone, urging us to

novel, segmented insurance products.

be extra careful while also heightening

There are insurance products aimed

our sense of responsibility.

specifically at young people or the

GREW AT THE
HIGHEST RATE
IN THE PREVIOUS YEAR

elderly, those for specific types of
People are increasingly aware of the

travel or apartments, and in the health

real dangers that surround them, and

insurance sector, services that cover

they try to organise their lives taking

specific areas of health (e.g. dental or

those risk factors into account. When

oncological insurance).

they travel, they seek out safe destinations, they attach importance to

The technological advances of our

the security of their personal data,

age have also not left the sector

and they do a great deal themselves to

untouched.

maintain their good health. Financial
awareness is also increasing, and even

Expectations generated by digitisation,

when purchasing everyday items, they

automation and robotisation have been

devote attention to protecting natural

formulated in relation to insurance.

assets and reducing risks.

Customers want faster, more person-

P O S T A
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SOURCE: OECD GLOBAL INSURANCE STATISTIC 2017

alised, higher-comfort services. As a

requirements, which have undergone

result, the criteria of temporality and

dizzyingly fast changes in recent years,

user experience have caught up with

while also complying with the increas-

the classic competitive factors of qual-

ingly strict domestic and international

ity and policy premiums.

regulatory background.

In most target groups, the real advan-

In recent years, the continuous trust-

tage is no longer attached to fast, but

based dialogue that characterises the

rather to immediate contracting, claim

forums of MABISZ – the Association of

assessment and payment, along with

Hungarian Insurance Companies, which

the opportunity for the customer to

is considered the number-one forum of

play an active role with a comprehen-

the profession in Hungary – has played

sive overview of processes, preferably

a major role in easing that natural

in real time and online.

tension. This process has allowed the
Association to promote solutions that

The composition of the players in the

are beneficial to customers, the com-

supply market is also being trans-

panies, and the public good in the most

formed: the classic insurance compa-

important decisions facing the industry.

nies, with very similar organisations,
no longer compete only against each

A number of important changes have

other, but also against entities from

been introduced in the last few years

other sectors offering insurance

that have contributed to the optimisa-

products, and other firms with novel

tion of the Hungarian operating envi-

channels for providing their services.

ronment and have laid the foundations
for a positive vision for the future.

During this inspiring metamorphosis,

WITH THE SPREAD OF

DIGITALISATION,
INSURANCE CUSTOMERS
ARE BECOMING
INCREASINGLY

CONSCIOUS

Hungarian insurance companies face

One such milestone was the ethical

a dual challenge: they must comply

insurance concept of the Hungarian

with customer demands and technical

National Bank, along with the study

THE GROWTH RATES OF DIRECT ANNUAL GROSS WRITTEN PREMIUMS
OF DOMESTIC INSURANCE COMPANIES IN 2016, RELATIVE TO 2015
IN SOME EUROPEAN COUNTRIES, OECD, JUNE 2017*
Hungary

5.3

France

2.4

Slovenia

1.5

Poland

0.4

Slovakia

0.1

Germany

- 1.9

Austria

- 3.8

Czech Republic

- 4.5
- 6.0

Latvia
- 9.2

Italy
Portugal

- 15.3

Finland

- 16.8

*AT THE TIME OF THE RELEASE OF THE PUBLICATION, 2017 DATA ARE NOT YET AVAILABLE. SOURCE: INSURANCE MARKETS IN FIGURES

outlining the 10-year prospects of the
insurance industry.
In today’s vibrant environment, rich in

MACROECONOMIC
ENVIRONMENT

both opportunities and difficulties, it is

Looking back on the year 2017, the

an important competitive advantage as

external environment can be said to

well as a source of security for Posta

have been fundamentally supportive,

Biztosító that it has the supporting

while the foundations of the Hungarian

confidence of its owners, as well as

economy continued to grow stronger.

the largest community of sales staff in

Economic activity further expanded,

the country, who are able to track the

growth became much more balanced,

changing demands and needs of our

consumption has also picked up and

customers day after day, all around the

short-term prospects improved

country, in a sensitive fashion.

significantly. All of those events

A N N I V E R S A R Y
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were accompanied by low inflation and

to 2.00% in three steps this year, which,

improving fiscal indicators.

although still far below historical
averages, still indicates a definite turn

THE INCREASED
DEMAND
FOR INSURANCE SERVICES
IS DIRECTLY RELATED TO THE

IMPROVEMENT
OF ECONOMIC TRENDS

The European Union has seen favour-

towards a stricter monetary policy.

able economic trends that had not

So while the ECB, lagging somewhat

been seen since the crisis. The rate of

behind, is still working on the elimina-

economic growth increased to 2.4%,

tion of quantitative easing, the central

and a number of regions were actually

banks of the region (the Czech, Pol-

experiencing labour shortages. The

ish and Romanian ones) are already

trend may continue this year, although

increasing interest rates to cool and

the European Central Bank’s planned

normalise their economies.

withdrawal from the bonds markets
will have a far-reaching impact. The

Within global inflationary processes,

financing conditions artificially main-

demand-side inflation drivers remained

tained by the central bank’s purchase

moderate, which opened opportunities

of assets might revert to the market

for supportive monetary policies. As

model, with the result that short-term

a result, Hungarian monetary policy

events will have a much stronger

was able to provide increasingly active

influence on returns. It is expected that

support for the reduction of interest

the ECB will perform the transition

rates and through that, economic

with sufficient care, which will mean

growth. The central bank’s IRS tenders

continued support for interest rates in

and mortgage bond purchases have

Hungary. But globally, interest rates

also caused a significant reduction in

are definitely on the rise. It is expected

the more distant segment of the yield

that the FED will increase its base rate

curve as well.
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GROSS WRITTEN PREMIUMS OF THE ENTIRE INSURANCE MARKET
IN HUNGARY (3 RD QUARTER DATA, BN HUF)
in industrial output growth, has been

240.0

319.1

2015
2016

323.4

2017

243.4

337.9

74.2

101.4

257.1

reducing the significant foreign trade

Life

surplus. But those processes are still
within manageable bounds; transfers

Non-life
without CMVI

from the EU and the money sent home
by people working abroad still maintain
a positive current balance of payments,

116.2

CMVI

which represents sufficient support

+12.3%

for the Forint. We expect the pres-

*

ent exchange rates to be maintained
throughout this year.

THE INSURANCE MARKET
(3RD QUARTER DATA)

DISTRIBUTION OF THE GROSS WRITTEN PREMIUMS
OF THE ENTIRE INSURANCE MARKET IN HUNGARY (3 RD QUARTER DATA, %)

According to MNB data, relative to

2015

11.7

37.9

the same period of the previous year,

50.4

the total written gross premiums of

MTPL

the insurance market grew by 6.4%:

2016

15.2

36.4

48.4

life insurance premiums increased by

Non-life
without MTPL

4.5% while the non-life sector saw
an increase of 8.3%. Within the latter

2017

16.3

36.2

47.5

category, the growth in motor third

Life

party liability insurance premiums was
still significant (+14.6%), while non-life

* Growth in two years (Time sequence without data from branch offices of foreign insurance companies)

economic growth and the whitening

insurance premiums without MTPL

of the economy, central budget reve-

grew by 5.6%.

nues exceeded targets, and as a result,
Hungary’s state debt, including the

The share of non-life premiums in the

consolidation of the debt of EXIMBANK,

total market grew to 52.5%.

dropped below 74% of GDP.
In that favourable environment, the

mencement of the new EU financing

Hungarian economy was able to grow

cycle accelerated capital-expenditure

According to the market consensus

companies, the gross written premi-

further. But last year, the engine of

projects. Employment increased fur-

reported by Bloomberg, we can expect

ums of the two companies are added

growth was no longer industrial output,

ther, and wages also grew significantly.

economic growth of 3.8% for last year

together, Posta Biztosító achieved a

but consumption and agricultural

By the end of 2017, the unemployment

and 3.9% for 2018. Household con-

total market share of 7.9%. 

production. The dynamism of industrial

rate dropped below 4% while average

sumption and the increase in capital

growth was reduced, while the com-

income increased by 13%. Thanks to

expenditure, in parallel with a reduction

P O S T A
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If, similarly to composite insurance
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WE TAKE
EACH OTHER
SERIOUSLY,
WE TAKE
THE GAME
SERIOUSLY
P O S T A
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We all like to play. We like to learn,

rial resources that are necessary for a

to acquire new knowledge and skills

calm and happy life. Our company has

through playing. And we also like to

a unique operating model and corpo-

form communities, we like to organise

rate culture within Hungary, operating

our lives in accordance with predict-

as an independent firm but in close,

able rules that are also respected by

almost familiar cooperation with Mag-

others. The rich experiences of our

yar Posta. Our insurance products are

childhood selves live on in our adult

delivered to customers by employees

lives, shaping our destinies, our ca-

of the Hungarian Post Office.

reers, and permeating our relationship
From the very beginning, we have

with the world.

aimed to make the sale of insurIn that spirit, we have maintained from

ance products a source of joy for the

the very beginning that we don’t ac-

sales staff, and to make the asso-

tually offer insurance policies: we are

ciated learning and administrative

creating important spiritual and mate-

tasks easier for them.

P O S T A
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ALMOST

10,000
COLLEAGUES
HAVE JOINED

OUR SALES COMMUNITY SINCE 2003

ships and experiences that will last a
lifetime.

AN EXPERIENCE-FOCUSED
WORK CULTURE

The success of this game-centred

Each year, we organise our sales cy-

approach is attested by the ever-high-

cles beginning at the start of the year

er bars year after year, the increasing

along with the targets to be achieved

performance required to get into the

and tasks to be performed around a

gala, and the fact that despite the

lively story, in which our sales staff

ever-higher standards, the number of

become the protagonists of a virtu-

people who meet them is also rising

al adventure. Over the last 15 years,

continuously.

themes ranged from the romantic 19th
century era of the gold rush through

Our 2017 sales game and its gala were

a sailing competition on Lake Balaton

organised around the theme of the

to mountain-climbing expeditions and

Olympics. Once again, more than 300

many more. The basic ideas for the

colleagues made the grade for the

stories were always selected from

winners’ stand, so at the end of the

among the most popular world com-

year we presented 97 bronze, 68 silver

petitions, films and trends of the given

and 173 gold medals.

period.
Along with that grand celebration, we
This meant that our sales staff were

also invited colleagues to attend many

not only able to earn commissions with

programmes aimed at supporting

their performance during the year, but

professional development, building

they also competed to collect points to

motivation, or providing entertainment

entitle them to participate the mid-

during the year. Among those, the

year and year-end galas that crowned

mid-year meet-up, with a similar feel

the entire year’s programme.

and programme to the year-end gala,
was particularly successful. Last year,

ZOLTÁN’S
STORY
I have been with Magyar Posta for
34 years. I like to travel and to
interact and converse with people.
I like novelty and challenges. In the
world of insurance, I get all of those

Many celebrities, athletes, artists,

it was held at the Szentendre Outdoor

scientists and media stars are invited

Ethnography Museum, which proved

to those events as well, where they

to be an excellent choice for joyful cel-

play, chat and compete with our par-

ebration and a friendly time together,

ticipants. The full-day programme in-

enjoyed amid an authentic architectur-

cludes entertaining, team-building and

al environment preserving the values

educational components, and natural-

of historic Hungarian folk culture, our

ly, the heroes of the story – the best in

common roots.

experience of a lifetime for me to

on stage, and then return home with

We endeavour to motivate our sales-

of Posta Biztosító, to which only the

many gifts, new acquaintances, friend-

people not only individually but also

best get invited year after year...

sales – are also personally rewarded

P O S T A
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things at the same time. For me, sales
is an exciting intellectual challenge
day after day, and it also contributes
financially to my living the way I like
to live, which includes travelling to
interesting places. It was also an
participate in the annual sales gala

as a team. For instance, we organise a

post offices in rotation, turning up reg-

football cup with a number of colourful

ularly in almost all locations to provide

leisure activities running in parallel each

opportunities for more in-depth, per-

year, where post offices with successful

sonal discussions.

sales results are eligible for entry.
Their work and all activities that cover
the whole country are assisted by our

KRISZTINA’S
STORY

sales coordination team. They main-

WE DON’T LEAVE
ANYONE ALONE
The ever-improving performance

tain the continuous flow of information between the professional areas
of our firm and those directly engaged
in sales.

of our sales team also attests the

I live in a small village near Budapest. Our
postwoman, Mónika, means a great deal for
the whole family. If we are at work during

success of our training and mentoring

Personal contact and knowledge

programme.

transfer is supplemented by our
mentors available by telephone, ready

the day, and our elderly parents don’t open
the door for her, she rings us to ask if there’s

Our sales support staff provides the

to answer questions or assist with

most important support for the suc-

anything wrong with them. I remember that

problems at any time, who also make

cess of our sales staff. That 35-strong

regular calls themselves to sales per-

when our third child was born, she even

team is composed of colleagues with

sonnel all around the country to pro-

brought us some fresh fruit from her own

exceptionally high-level sales skills.

vide information about new products,

garden as a gift, and every time she rang

The colleagues working in the west-

methods and opportunities.

our bell, she asked if she had not woken

ern, eastern and central regions of the

the baby. It is primarily on her account that

country have separate professional

Over the last 15 years, we have

I have been getting travel insurance from

mentor teams assigned to them. Each

created an elaborate distance-learn-

Posta Biztosító for years now: for me, she

team is composed of seven or eight

ing programme as well, which is

is the most beautiful example of care and

specialists, who visit the country’s

available to every member of our

attention, and also a guarantee of the same
level of care in the field of insurance.
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I’ve been working for Posta Biztosító
for 13 years. Previously, I was with the
Marketing Department, today I work for

that our employees are provided with

they receive continuous professional

the conditions for personal develop-

training and development.

ment, professional progress and har-

the secretariat of the Board of Directors.
For the last ten years, the most important
thing for me, along with my work, has

monious personal lives, even for their

In 2017, our training programme

entire active lives, if they wish.

remained focused on supporting the
customer-centred approach, and we

been my son. I think the most a mother

If required, we can accommodate

also started English-language courses

working on a flexible time schedule

for our colleagues to develop their lan-

him. It has meant very much to me that

or reduced hours even on a tempo-

guage skills. 24 people attended the

I had the opportunity to work first four,

rary basis, and teleworking is also an

training course aimed at improving the

then six hours a day on flexitime, so during

option when someone has a baby or is

communication skills of customer-ser-

the most important years of my life I was

unable to work the usual hours for any

vice staff. The workshop focusing on

able to spend as much time with him as

other personal reason.

self-knowledge and stress manage-

can give a child is the time she devotes to

ment was primarily attended by senior

possible, without prejudicing my career.

ORSOLYA’S
STORY

At the end of 2017, our company

call-centre employees and colleagues

employed a total of 208 people. In

in complaint management. We also

the interest of providing the highest

held a stress-management course for

possible standard of quality to our

our sales-support team.

customers, we believe it is excep-

geographically widely distributed

their opinions and ideas very important

and very large sales community,

when creating and introducing new

regardless of time and place, so that

products. In 2017, the valuable dialogue

they may review the content and the

we conduct with them was incorporat-

purpose of old and new services, and

ed purposefully in the planning process

which facilitates fast learning at a high

of sales and marketing promotions.

professional standard.

Last year, the introduction of our new

tionally important to ensure that our

Also in 2017, we launched our Talents

employees are committed and that

and Key People Programme, in which

insurance products was preceded by
Our richly illustrated training materials

a number of questionnaires and small

are available both in printed form and

group meetings. Their results contrib-

online.

uted a great deal to the success of our
innovations and the further develop-

From the outset, our colleagues in

ment of our existing products. As a

sales have been our most important

modern, 21st century corporation, we

partners. We have always considered

also care a great deal about ensuring
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34 employees participated in a series of

days, we work together to set profes-

training sessions primarily targeted at

sional goals and to review our results

developing self-knowledge, assertive

so far, but we also invite famous exter-

communication and cooperation. In ad-

nal experts whose lectures and training

dition, after the personal career goals

sessions provide inspiration for us.

of the participants were identified, we
also provided personalised training to

Year after year, our family day is also

assist with their achievement.

a great success: colleagues bring their
children, friends and family for a day of

All employees took part in four

leisurely sports and playful competi-

e-learning courses in 2017. Along with

tions so that we may also get to know

those, staff in customer services and

each other better outside the profes-

claims adjustment received on-going

sional context.

e-learning courses during the year.
Within our internal training programme, we organised an Investment
Academy, where the senior officers in
Asset Management gave a series of
lectures on investment and finances
that were comprehensible and useful
for all employees of the Company.

PLAYFULNESS
AND PERSONALISATION
WITH OUR CUSTOMERS
Playfulness and a sense of adventure
also permeate our external commu-

OUR STORY
SUCCESS
STORIES

IS ONE OF THE MOST BEAUTIFUL

IN THE HUNGARIAN INSURANCE MARKET

2017 also saw our first ever so-called

nications and our advertising culture.

Hello Day, which we shall now hold

For instance, with practically all our

twice a year for new colleagues. That

products, customers get regular invi-

day, interested persons could not only

tations to a personal calculation with

gain an understanding of the oper-

no commitment. Those taking part

ation of the company, but they also

also enter a prize draw for valuable

got a taste of the activities of indi-

and popular wellness vouchers and

vidual specialist areas, and received

electronic entertainment products.

a team-building training session to
assist their integration.

Those who do purchase a policy often
get a gift that matches the purpose

In addition to personal training and

of their insurance, and whose value

further training options, personal and

increases with the value of the policy.

collective professional development

That kind of interactivity also provides

and lifelong learning are also assisted

tremendous inspiration for the devel-

by our INFO days, held twice a year in

opment of new products as well as

the spring and the autumn. On those

facelifts for previous ones. 
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OUR
PORTFOLIO:
ENCOURAGING
SELF-CARE
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OUR MOST SUCCESSFUL PRODUCTS IN 2017,
RELATIVE TO 2016

Increase in the number
of new PostaÖrökhagyó
policies

The old Hungarian word for insurance,

insurance products also include a

bátorságosítás, meant something like

number of products aimed at supple-

‘encourageance’. It is a pity that this

menting pensions or incomes, as well

expressive word has disappeared from

as investment and savings-type of

our vocabulary. And yet insurance

schemes.

services, whatever the asset or plan
to be insured, are essentially about

The success of our savings and in-

encouragement.

vestment life insurance policies has
been unbroken for years. The reason

That’s our prime objective, too. This

is probably that this range of prod-

is reflected by our portfolio, which

ucts is able to meet almost all needs

we have developed year after year to

and possibilities: it offers a very wide

meet the requirements of the times

range of solutions from irregular,

and to reflect the feedback we were

smaller savings to larger, single-pay-

getting from our customers. Today, we

ment and more sophisticated types of

offer 25 products, including life, home,

investment.

travel, motor vehicle, accident and
health insurance to our customers.

Our insurance products aimed at a
specific goal, such as saving for chil-

Along with the classic, best-known

dren or grandchildren, or final expense

service – which is for people wishing

insurance, are also very popular. The

to protect their loved ones against

latter, our PostaÖrökhagyó product,

the consequences of a tragedy, such

was one of our most popular prod-

as having to pay back debt – our life

ucts in 2017. Among our life insurance
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Increase in the gross
written premiums of our
PostaÖrökhagyó policies

137%

145%

Increase in the number
of our PostaNyugdíj Aranytartalék
policies

Increase in the gross
written premiums of our PostaNyugdíj
Aranytartalék policies

Increase in the number
of our PostaHozamŐr and
PostaHaszonŐr policies

Increase in the gross written
premiums of our PostaHozamŐr
and PostaHaszonŐr policies

Increase in the gross written
premiums of our PostaSzemünkfénye
policies

Increase in the gross
written premiums of our
PostaUtasŐr policies

16%
6%

12%

17%

14%
9%

PEOPLE CAN FIND US EVERYWHERE:

AT 2,300 POST
OFFICES

AROUND THE COUNTRY,
AT EVERY MOMENT OF THEIR LIVES,
IN EVERY DIFFICULT SITUATION
AND WITH EVERY GREAT PLAN,
WE OFFER ACCESSIBLE ASSISTANCE
OVER THE INTERNET
AND THROUGH SMARTPHONES AS WELL

products, another innovative product,
the PostaGyógyír policy, was introduced in the second half of the year,
offering specific assistance in case of
malignant tumours.
There is also a lot of interest in our
pension-savings products. We introduced a new product in that market
segment as well last year. After our
popular, regular fee-payment PostaNyugdíj Aranytartalék product, we
introduced the PostaNyugdíj Prémium

service has continued to increase as it

product, a service mainly recommend-

has in previous years.

ed to people able to invest a single
larger sum in their futures.

Our home insurance for retail customers has also been completely over-

Our range of travel insurance products

hauled during last year. The PostaÉde-

are among our most evocative, our

sOtthon product differs from its

happiest services. Customers like them

predecessor, PostaFészekŐr, not only

because they are associated with one

in its name but also, quite radically, in

of their most pleasant activities, and

the range and type of services that it

are available at any post office or even

includes.

online, and our policies can be adjusted
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very flexibly to the customers’ needs

In the area of mobility, the range of our

as regards both the period insured and

motor vehicle insurance products was

the coverage. In 2017, the PostaUtasŐr

joined by a novel, youthful product

product was modernised in a number

called “hello Bringás” (“hello, Biker!”),

of important ways: we introduced

which differs fundamentally from all

insurance for many new types of risks,

our previous products not only in its

and today, the policy can be extended

character and target group, but also in

online even daily. Revenue from the

the sales method employed. 
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THE REAL ESTATE
AND MOVABLE
PROPERTY
INSURANCE
OF THE FUTURE,
HERE AND NOW
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B I Z T O S Í T Ó

60

A N N I V E R S A R Y

A N N U A L

61

R E P O R T

Thanks to the product-development

new expectations into account. The

project started in the previous year,

PostaÉdesOtthon product is a personal-

our home insurance service was

ised real estate and property insurance

completely renewed in April 2017. The

product that supports the resolution

residential property insurance product

of claims via a mobile app – through

supported by mobile phone apps and

uploading photos and/or conducting

segmented by target group was entitled

administration through video chat. Our

PostaÉdesOtthon (PostaSweetHome),

new real estate and property insurance

and created a 4% increase in written

has many innovative advantages, and it

premiums in its first eight months.

is accompanied by a guarantee of very
fast claims adjustment.

The transition to an online culture has
resulted in fundamental changes to the

The PostaÉdesOtthon policy is always

expectations applicable to home insur-

focused on the specific customer

ance as well. Today, people expect flex-

and his or her real-life problems. The

ible, personalised and fast services in

process of concluding the policy itself

that area as well. We at Posta Biztosító

is also very simple, comprehensible and

created our new product taking those

transparent.
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5 N A POS

KÁRÜGYINTÉZÉSI

who may raise animals or cultivate

GAR ANCIA*

agricultural crops around their homes.
Naturally, the various types of coverage
on the ‘menu’ can also be selected
individually.

the common risks that are applicable

the insurance company transfers the

equally to everyone.

amount of the compensation straight
away. Customers get an extra guarantee

The most important role in selecting
the best solution for individual

After that, customers can modify the

in the five-day administration guaran-

customers falls to our post

items of property to be insured, the

tee, under which once the insurance

office colleagues, who are highly

amounts they are insured for and the

company receives the last document

knowledgeable about the problems

accompanying services in accordance

that it deems necessary for the adjust-

and lifestyles of Hungarian families

with their specific needs, using the

ment procedure, it guarantees that the

and can assist them with making

so-called modular component of the

transfer of the compensation will be

their choices, and they are also glad

product.

initiated within five working days if it
judges that the claim is well-founded. If,

to provide that assistance at all post
offices, at all times of the day.

If there is a case of damage, the mobile

despite all those conditions being met,

app that comes with the policy means

the insurance company fails to initiate

Our experts have listed the most typical

Once the customers have selected the

the customer doesn’t have to search

the transfer within five working days, it

cases of damage of five important

so-called thematic insurance policy

for the printed policy. After registra-

undertakes to pay an extra 10% up to a

and characteristic life situations, and

that best suits their life situations,

tion in the app, customers only need to

maximum of HUF 100,000 in addition to

the packages they compiled on that

they can request additional risks, or

provide a few items of data and scan

the compensation it has assessed.

basis makes it easy for customers

– based on their financial capacity and

the policy’s QR code, and based on the

to position themselves in one of the

requirements – they can choose one

parameters described, the customer

Use of the mobile app was motivated

individual lifestyle groups. This way,

of our three basic insurance packages,

can document the damage using photos,

during the year by offering customers

tailored proposals can be provided for

the Optimum, the Prémium and the

or may request video claim resolution,

a 15% discount just for uploading a few

pensioners, for people living in detached

Ingóságbiztosítás (movable property

which means the damage may even

photos of their property at contracting. 

houses, for tenants, for those living

insurance) to determine the extent

be inspected using a video confer-

in condominiums, and even people

of protection they require against

ence. After an agreement is reached,
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A NEW
PREMIUM
SOLUTION
FOR
SUPPLEMENTING
PENSIONS
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Our new product, PostaNyugdíj

This highly flexible policy is primarily

Prémium, also performed beyond our

recommended to people who expect

expectations. This innovative pension

to retire within a few years, and so

insurance policy was purchased by

for whom long-term saving solutions

over 1,300 customers in the first six

with lower payments don’t really

weeks after its introduction. It has

represent a reassuring solution for

therefore actually surpassed many of

supplementing their future pensions

our self-assured, mature products.

to the extent that they suit people who
start younger. This scheme provides
a respectable supplement to their
old-age pensions after making a single
larger payment (optimally, 500,000
Forints).
As with the PostaNyugdíj
Aranytartalék policy, customers
can take advantage of the 20% tax
write-off with this policy as well, as
guaranteed by effective legislation.
The introduction of the new product
was accompanied by a joint promotion
campaign with our existing pension
product. 

IN THE FIRST TWO MONTHS, WE CONCLUDED

ALMOST 2,000
CONTRACTS
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A HEALTHY
SOLUTION
WITH SENSITIVE
ATTENTION
P O S T A

B I Z T O S Í T Ó

70

A N N I V E R S A R Y

A N N U A L

71

R E P O R T

Today, the extension of life

malignant tumours, one of the

expectancy presents a number

leading causes of death in Hungary.

of challenges to the developed

PostaGyógyír policyholders

world. This process doesn’t only

practically ensure a higher chance of

impact pension systems, it also

recovery should they have cancer.

determines the possibilities of public
healthcare systems. People are

The experiences of the first six

increasingly open to and interested

months have reinforced our belief

in opportunities for self-care in this

that we must invest very significant

area as well.

attention in the health insurance
sector. Based on the first feedback

In our vision of the future, pension

from customers and the reports

policies and health insurance policies

of our sales staff, we see many

offering specialised services both

opportunities for building on the

play important roles. One of our

inherent possibilities of that product.

first initiatives in that field was

In 2018, we expect to improve

introduced in the middle of last

the communication and the sales

year based on examples from other

strategy of the service further while

Central European countries.

also fine-tuning its content. 

Our PostaGyógyír insurance policy
provides financial support and, if
required, medical specialist and
travel organisation services for

BY 2040, UP TO

ONE IN FOUR
PEOPLE OVER 65
MAY ENCOUNTER CANCER*.
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*KING’S COLLEGE LONDON: CANCER PREVALENCE SET TO TREBLE, ONLINE KCL.AC.UK, 20/08/2012

SMART
INSURANCE FOR
GENERATION Y
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THE HELLO APP
HAS BEEN DOWNLOADED BY MORE THAN

7,000 PEOPLE,
AND SEVERAL HUNDRED OF THEM
HAVE ALSO BOUGHT

In September 2017, after almost

service made available via a mobile

two years of product development,

phone app to a special target group. It

we added a special service to our

features a number of free services as

insurance portfolio.

well as accident, property and liability
insurance options for those getting

“hello Bringás” is the result of a new,

INSURANCE

around on bicycles.

long-term approach to insurance.
In fact, it is not really an insurance

The application allows us to contact

policy as such, but a complex comfort

the customer segment that is more
difficult for us to reach, who rarely
visit a post office (young and activeage urban people) by offering services
that are important for them and
unavailable elsewhere – what’s more,
doing so free of charge – while we
also bring their attention to insurance
options that are logical for them.
The service, which we developed in
cooperation with Hungarian cyclist
organisations, is available for Android
as well as iOS.
It offers a number of useful functions
for safe cycling. It tracks and records
distances covered, and offers
various coupons in proportion to the
kilometres travelled to users, from
discounts on insurance to discounts on
purchasing or servicing bikes.
If there is a problem with the bicycle,
the map-based service finder finds
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personal and financial preferences.

We plan to extend the Hello group

If they register for BikeSafe, or when

of products by adding a number of

purchasing a new Csepel bicycle, users

insurance services that are among

may also receive one year of accident

the priorities of Generation Y – for

insurance free of charge.

instance, travel insurance. The
extension of our product range in that

With “hello Bringás”, submitting a

direction is justified by the fact that

claim is just as easy as getting a policy:

travel insurance is the most popular

claims can be submitted with photo or

type of product among our products

video documentation with just a few

available online. 

clicks, both through the mobile app
and through the website.
and navigates the user to the nearest
bicycle service, or, in more urgent
cases, it also offers immediate on-site
assistance. The “where did I leave
my bike” function records the GPS
coordinates of the parking point,
and uses a photo to help identify
the bicycle. This function plays a
particularly important role in our
property insurance product. The

a few clicks. The property insurance

unique charm of “hello Bringás” is the

policy protects them against theft and

unparalleled ease of concluding a

vandalism. If the bicycle was locked

policy and submitting a claim, which

up properly, and this was documented

has proven an excellent way for us to

with a photo (offered by the app in the

reach this target group that has been

‘bike pic’ menu item), we pay out 85%

difficult for us before, the 18-to-35

of the damage in case of theft, but

urban population.

those losing their bikes can count on
getting 50% back even if they failed

The members of this generation pay

to take a photo. Accident insurance

their bills online and rarely go to a

provides financial assistance with

post office, as they much prefer online

the health-related complications

administration to doing things in

of accidents suffered while riding a

person. Our traditional sales channels

bike. Liability insurance helps with

are not suited to reaching them. At

reimbursing damage caused by the

present, the “hello Bringás” app offers

user. In all three cases, there are start,

them three insurance products, each

optimum and premium packages

of which they can purchase with just

to choose from, in accordance with
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OUR CORPORATE
CITIZENSHIP
PROGRAMME FOR
OLYMPIC
ATHLETES
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Posta Biztosító has always been

the culture of self-care in society, for

committed to supporting sports for its

instance through raising awareness of

employees, and through its corporate

the importance of travel and accident

citizenship programme as well. It is an

insurance.

honour to us that since 2012, we have
been providing travel insurance to Hun-

During the Olympics and other major

garian Olympic athletes.

sporting events, our company runs various prize competitions and customer

As Gold Class Sponsors of the Hungarian

promotions based on sporting themes

Olympic Team, we also provide financial

or for fans. That doesn’t only further

assistance for the work of our athletes

our cooperation with the Hungarian

and their professional helpers. We are

Olympic Committee, but also activates

proud to be the insurers of the Hunga

our customers interested in sports.

rian Olympic Team that came 12th among

In addition, leading athletes and their

the 87 countries that won medals at the

trainers are frequent guests at our

31st Olympic Games in Rio.

sales galas, team-building and professional events: meeting them, talking to

Our cooperation with the eminent

them, and exchanging ideas with them

personalities of Hungarian sporting

are motivating experiences of a lifetime

life assists our work in many respects.

for all of us. We were very pleased to

The credibility of top athletes makes

host a number of Hungarian Olympic

an important contribution to promoting

athletes at our 2017 gala as well. 
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BASIC DATA
FOR MAGYAR POSTA
BIZTOSÍTÓ ZRT.
T H E C O M PA N Y ’ S N A M E A N D S E AT:

BALANCE SHEET OF
MAGYAR POSTA BIZTOSÍTÓ ZRT. FOR 2017
ASSETS
A.

INTANGIBLE ASSETS

2016 (tHUF)

2017 (tHUF)

285,963

351,044

B.

INVESTMENTS

13,472,313

14,652,436

III.

Other investments

13,472,313

14,652,436

2.

Bonds (except II/2 and II/4)

10,945,614

14,606,996

6.

Bank deposits

2,526,699

45,440

D.

RECEIVABLES

724,420

780,882

I.

Insurance receivables

482,850

562,837

Magyar Posta Biztosító Zártkörűen Működő Részvénytársaság,

1.

Receivables from policyholders

282,689

263,887

2.

Receivables from policy brokers

22,139

21,290

1022 Budapest, Bég utca 3–5.

a)

of which: from affiliated companies

22,139

21,290

Start of operation: 2002. 05. 10.

3.

Receivables from other insurance activities

178,022

277,660

II.

Receivables from reinsurance transactions

102,277

91,487

Company registration no.: Cg. 01-10-044751
Statistical number: 12833632-6512-114-01

a)

of which: from affiliated companies

102,277

91,487

IV.

Other receivables

139,293

126,558

a)

of which: from affiliated companies

67,538

48,349

E.

OTHER ASSETS

1,106,161

746,670

SHAREHOLDERS AND OWNERSHIP
R AT I O S :

1.

Fixed assets (not including real estate), inventories

79,857

131,171

2.

Cash and bank

1,026,304

615,499

F.

PREPAID EXPENSES AND ACCRUED INCOME

486,850

509,742

Talanx International AG DE 30659 Hannover, HDI-Platz 1.,

1.

Interest and rental income accrued

102,804

181,057

2.

Deferred acquisition costs

270,449

274,072

3.

Other prepaid expenses and accrued income

113,597

54,613

16,075,707

17,040,774

Germany

66,9%

Magyar Posta Zrt., 1138 Budapest, Dunavirág 2–6.

33,1%

Main activity: Non-life insurance

TOTAL ASSETS:

The Company was established on 17/04/2002 and it was registered
on 09/05/2002.
The Hungarian Financial Supervisory Authority issued the Company’s insurance
licence on 10/12/2002.
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LIABILITIES
A.

EQUITY

I.

Share capital

III.

Capital reserve

IV.

Profit reserve (+)

VII.

Profit after tax (+)

2016 (tHUF)

2017 (tHUF)

2,395,059

2,591,411

754,625

754,625

2,579,905

2,579,905

-1,040,548

-939,471

101,077

196,352

C.

INSURANCE TECHNICAL RESERVES

8,146,388

9,026,966

1.

Reserve for unearned premiums [a)+b)]

1,778,452

1,762,810

a)

gross

1,778,452

1,762,810

2.

Mathematical reserves

39,641

59,557

d

liability insurance premium reserve [da)+db)]

39,641

59,557

da)

gross

1,708,606

2,681,926

db)

reinsurance share (-)

1,668,965

2,622,369

3.

RBNS reserves [a)+b)]

5,693,865

6,486,971

a)

reserves for claims incurred and reported [aa)+ab)]

4,587,605

5,254,992

aa)

gross

15,427,821

16,534,009

ab)

reinsurance share (-)

10,840,216

11,279,017

b)

IBNR reserve [ba)+bb)]

1,106,260

1,231,979

ba)

gross

2,392,649

2,462,187

bb)

reinsurance share (-)

1,286,389

1,230,208

25,381

25,381

609,049

692,247

5.

Damage variation reserve

6.

Other technical reserves

b)

policy cancellation reserve [ba)+bb)]

50,340

57,094

ba)

gross

50,340

57,094

c)

other technical provisions [ca)+cb)]

558,709

635,153

ca)

gross

558,709

635,153

E.

PROVISIONS

15,279

20,763

2

Provisions for future liabilities

15,279

20,763

F.

REINSURANCE PAYABLES

3,985,175

3,702,238

G.

PAYABLES

1,165,146

1,241,394

I.

Payables from direct insurance activities

760,730

814,319

a)

of which: to affiliated companies

28,413

42,141

II.

Reinsurance payables

177,806

172,479

V.

Other payables

226,610

254,596

a)

of which: to affiliated companies

8,752

19,706

H.

ACCRUED EXPENSES AND DEFERRED INCOME

368,660

458,002

2.

Accrued expenses

368,660

458,002

16,075,707

17,040,774

TOTAL LIABILITIES:
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INCOME STATEMENT
OF MAGYAR POSTA BIZTOSÍTÓ ZRT. FOR 2017
A)

NON-LIFE INSURANCE

01.

Earned premiums without reinsurance

a)

GWP

b)

premium ceded (–)

c)

2017.

7,273,299

7,370,230

10,860,363

10,668,899

3,387,143

3,314,311

199,921

-15,642

Claims expenditure

4,381,357

4,182,696

a)

claim and claim settlement expenses

3,225,886

3,389,591

aa)

claim payments

2,763,914

2,937,540

04.

changes in reserve for unearned premiums (±)

2016.

1.

gross

5,009,004

5,088,430

2.

reinsurance share (-)

2,245,090

2,150,890

653,627

657,207

191,655

205,156

ab)

claim settlement expenses

ac)

losses and loss expenses recovered (-)

b)

change in RBNS reserve (±)

1,155,471

793,105

ba)

change in provisions for RBNS claims (±)

833,682

667,387

1.

gross

1,133,350

1,106,188

2.

reinsurance share (-)

299,668

438,801

bb)

change in IBNR reserve (±)

321,789

125,718

1.

gross

552,480

69,538

2.

reinsurance share (-)

230,691

-56,180

10,158

19,917

05.

Change in mathematical reserves (±)

c)

Change in MTPL insurance duty reserve (±)

10,158

19,917

ca)

gross

430,613

973,320

cb)

reinsurance share (-)

420,455

953,403

08.

Change in other technical reserves (±)

79,431

83,199

b)

change in policy cancellation reserve (±)

6,184

6,754

ba)

gross

6,184

6,754

c)

change in other technical insurance reserve (±)

73,247

76,445

ca)

gross

73,247

76,445

09.

Net operating expenses

2,851,881

3,004,899

a)

acquisition costs incurred during the year

1,641,874

1,753,860

b)

change in deferred acquisition costs (±)

-24,418

3,623

c)

operating costs (excluding investment costs)

1,739,671

1,824,198

A N N I V E R S A R Y

A N N U A L

89

R E P O R T

d)

commissions and reinsurance profit sharing (-)

10.

Other insurance expenses

554,082

569,536

60,418

141,277

A)

INSURANCE TECHNICAL PROFIT/(LOSS)
(01+02+03-04+05+06+07+08-09-10)

-109,946

-61,758

C)

NON-INSURANCE

216,984

268,033

02.

Interest and interest-type income received

405,475

476,656

04.

Realised capital gain, other investment income

53,640

90,110

07.

Investment operating and maintenance expenses, including
interest and interest-type payments made

61,213

62,046

09.

Realised capital loss, other investment expenses

110,530

164,927

10.

Other income

52,685

56,530

11.

Other expenses

123,073

128,290

D)

PROFIT/(LOSS) ON ORDINARY ACTIVITIES
(±A±B+1+2+3+4+5-6-7-8-9+10-11)

107,038

206,275

E)

PROFIT BEFORE TAX (+D+14)

107,038

206,275

15.

Corporate tax

F)

PROFIT AFTER TAX (+E-15)

5,961

9,923

101,077

196,352

AUDIT REPORT
ON MAGYAR POSTA BIZTOSÍTÓ ZRT.

KPMG Hungária Kft.
Váci út 31.
H-1134 Budapest
Hungary

Tel.: +36 (1) 887 71 00
Fax: +36 (1) 887 71 01
E-mail: info@kpmg.hu
Internet: kpmg.hu

Independent Auditor's Report on the Summary Financial Statements
To the shareholders of Magyar Posta Biztosító Zrt.
Opinion
The summary financial statements presented on pages 86-90, which comprise the summary balance
sheet as at 31 December 2017 and the summary income statement for the year then ended, are
derived from the audited annual financial statements of Magyar Posta Biztosító Zrt. (hereinafter
referred to as “the Company”) for the year ended 31 December 2017.
In our opinion, the balance sheet and income statement presented on pages 86-90 of the
accompanying annual business report of Magyar Posta Biztosító Zrt. for the year ended 31 December
2017 are consistent, in all material respects, with the balance sheet and income statement included in
the audited annual financial statements for the year ended 31 December 2017 of which they were
derived.
Summary Financial Statements
The summary financial statements do not contain all the disclosures required by the Act C of 2000 on
Accounting in force in Hungary (hereinafter referred to as “the Act on Accounting”). Reading the
summary financial statements and the auditor’s report thereon, therefore, is not a substitute for
reading the audited annual financial statements and the auditor’s report thereon. The summary
financial statements and the audited annual financial statements, do not reflect the effects of events
that occurred subsequent to the date of our report on that annual financial statements.
The Audited Annual Financial Statements and Our Report Thereon
We expressed an unmodified audit opinion on that 2017 annual financial statements in our report
dated 11 April 2018. That report also includes the communication of key audit matters.
Management's Responsibility for the Summary Financial Statements
The management of Magyar Posta Biztosító Zrt. is responsible for ensuring that the financial
statements included in the annual business report agree with the financial statements with the same
title included in the audited financial statements.
Auditor's Responsibility
Our responsibility is to express an opinion on whether the summary financial statements are
consistent, in all material respects, with the audited 2017 annual financial statements based on our
procedures, which were conducted in accordance with Hungarian National Standard on Auditing 810,
“Engagements to Report on Summary Financial Statements.”
Budapest, 16 April 2018
KPMG Hungária Kft.
Registration number: 000202
Leposa Csilla
Partner, Professional Accountant
Registration number: 005299

KPMG Hungária Kft., a Hungarian limited liability company and a member firm of the KPMG network of
independent member firms affiliated with
KPMG International Cooperative ("KPMG International"), a Swiss entity.
Company registration: Budapest, Fővárosi Törvényszék Cégbírósága, no: 01-09-063183
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BASIC DATA
FOR MAGYAR POSTA
ÉLETBIZTOSÍTÓ ZRT.
T H E C O M PA N Y ’ S N A M E A N D S E AT:
Magyar Posta Életbiztosító Zártkörűen Működő Részvénytársaság,
1022 Budapest, Bég utca 3–5.
Start of operation: 2002. 05. 10.
Company registration number: Cg. 01-10-044750
Statistical number: 12833625-6511-114-01

SHAREHOLDERS AND OWNERSHIP
R AT I O S :
Talanx International AG DE 30659 Hannover, HDI-Platz 1.,
Germany

66,9%

Magyar Posta Zrt., 1138 Budapest, Dunavirág 2–6.

33,1%

BALANCE SHEET OF
MAGYAR POSTA ÉLETBIZTOSÍTÓ ZRT. FOR 2017
ASSETS
INTANGIBLE ASSETS

208,254

222,235

B.

INVESTMENTS

154,356,432

172,188,497

III.

Other investments

154,356,432

172,188,497

1.

Investments representing ownership shares in ventures with significant
ownership and other participation relationships

34,545,446

33,757,952

2.

Bonds (except II/2 and II/4)

113,960,552

137,180,936

6.

Bank deposits

5,850,434

1,249,609

C.

INVESTMENTS MADE FOR THE BENEFIT OF THE POLICYHOLDERS OF
UNIT-LINKED LIFE INSURANCE POLICIES

21,392,331

17,268,237

D.

RECEIVABLES

950,557

1,407,431

I.

Insurance receivables

947,017

1,392,254

1.

Receivables from policyholders

215,592

234,169

2.

Receivables from policy brokers

731,425

1,158,085

a)

of which: from affiliated companies

731,425

1,158,085

IV.

Other receivables

E.

OTHER ASSETS

1.

Fixed assets (not including real estate), inventories

2.

3,540

15,177

1,808,841

655,019

88,978

145,774

Cash and bank

1,719,863

509,245

F.

PREPAID EXPENSES AND ACCRUED INCOME

3,014,169

3,071,621

1.

Interest and rental income accrued

2,019,869

1,832,942

2.

Deferred acquisition costs

328,265

544,368

3.

Other prepaid expenses and accrued income

666,035

694,311

181,730,584

194,813,040

2016 (tHUF)

2017 (tHUF)

TOTAL ASSETS:

The Company was established on 17/04/2002 and it was registered on

LIABILITIES

09/05/2002. The Hungarian Financial Supervisory Authority issued the
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2017 (tHUF)

A.

Main activity: Life insurance

Company’s insurance licence on 10/12/2002.

2016 (tHUF)

A.

EQUITY

7,431,652

7,782,249

I.

Share capital

1,990,964

1,990,964

III.

Capital reserve

2,052,432

2,052,432

IV.

Profit reserve (+)

2,296,302

2,726,216

VII.

Profit after tax

1,091,954

1,012,637

B.

Subordinated loan capital

1,865,550

1,873,850

C.

INSURANCE TECHNICAL RESERVES

148,981,149

164,423,948
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INCOME STATEMENT OF
MAGYAR POSTA ÉLETBIZTOSÍTÓ ZRT. FOR 2017

1.

Reserve for unearned premiums [a)+b)]

393,831

455,699

a)

gross

393,831

455,699

2.

Mathematical reserves

147,455,068

162,320,028

a

life insurance premium reserve [da)+db)]

147,455,068

162,320,028

aa)

gross

147,455,068

162,320,264

ab)

part of reserve allocated to reinsurer (risk insurance) (-)

0

236

B)

LIFE INSURANCE

1,015,310

1,527,136

01.

3.

RBNS reserves [a)+b)]

2016 (tHUF)

2017 (tHUF)

Earned premiums without reinsurance

59,619,055

60,169,248

GWP

59,713,088

60,271,095

a)

reserves for claims incurred and reported [aa)+ab)]

977,583

1,465,760

a)

aa)

gross

983,423

1,474,321

b)

premium ceded (–)

35,987

39,979

ab)

reinsurance share (-)

5,840

8,561

c)

changes in reserve for unearned premiums (±)

58,046

61,868

b)

IBNR reserves [ba)+bb)]

37,727

61,376

02.

Investment income

6,570,545

6,057,675

dividends and profit sharing received

9,060

12,619

ba)

gross

39,811

63,028

a)

bb)

reinsurance share (-)

2,084

1,652

b)

other investment income

5,203,632

5,180,114

4.

Reserve for premium refunds [a)+b)]

14,256

12,999

bb)

interest and interest-type payments received

5,203,632

5,180,114

a)

Reserve for premium rebate dependent on profit [aa)+ab)]

14,256

12,999

c)

capital gains on investments sold, other income from investments

1,544,276

1,010,036

14,256

12,999

d)

investment income allocated from life insurance (equal to C/5)(-)

-186,423

-145,094

102,684

108,086

03.

Unrealised gains from investments

293,402

325,778

1,948

2,186

aa)

gross

6.

Other technical reserves

b)

policy cancellation reserve [ba)+bb)]

83,334

91,519

04.

Other insurance income

ba)

gross

83,334

91,519

05.

Claim expenditure

48,282,280

50,171,853

claim and claim settlement expenses

48,477,296

49,660,028

claim payments

48,449,216

49,622,083

1.

gross

48,453,827

49,625,873

2.

reinsurance share (-)

4,611

3,790

28,162

38,046

82

101

c)

other technical provisions [ca)+cb)]

19,350

16,567

a)

ca)

gross

19,350

16,567

aa)

D.

TECHNICAL RESERVES FOR THE POLICYHOLDERS OF UNIT-LINKED LIFE
INSURANCE POLICIES

21,392,331

17,268,237

1.

gross

21,392,331

17,268,237

E.

PROVISIONS

9,006

11,811

2.

Provisions for future expenses

9,006

11,811

G.

PAYABLES

1,142,450

1,891,288

I.

Payables from direct insurance activities

935,759

1,664,480

a)

of which: to affiliated companies

55,785

50,520

II.

Reinsurance payables

13,905

18,190

a)

of which: to affiliated companies

13,905

16,945

V.

Other payables

192,786

208,618

a)

of which: to affiliated companies

75,146

65,948

H.

ACCRUED EXPENSES AND DEFERRED INCOME

908,446

1,561,657

2.

Accrued expenses

908,446

1,561,657

181,730,584

194,813,040

TOTAL LIABILITIES:
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ab)

claim settlement expenses

ac)

losses and loss expenses recovered (-)

b)

change in RBNS reserve (±)

-195,016

511,825

ba)

change in provisions for RBNS claims (±)

-193,053

488,177

1.

gross

-193,290

490,898

2.

reinsurance share (-)

-237

2,721

bb)

change in IBNR reserve (±)

-1,963

23,648

1.

gross

-2,731

23,216

2.

reinsurance share (-)

-768

-432

16,669,100

14,864,959

06.

Change in mathematical reserve (±)

a)

Change in reserve for life insurance premiums (±)

16,669,100

14,864,959

aa)

gross

16,669,100

14,865,195

ab)

share of reinsurer (-)

0

236

07.

Change in premium refund reserves (±)

-7,816

-1,257

a)

change in reserve for premium rebate dependent on profit (±)

-7,816

-1,257
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aa)

gross

-7,816

-1,257

09.

Change in other technical reserves (±)

2,334

5,401

b)

change in policy cancellation reserve (±)

6,965

8,184

ba)

gross

6,965

8,184

c)

change in other technical provisions (±)

-4,631

-2,783

ca)

gross

-4,631

-2,783

10.

Change in unit-linked life insurance reserve (±)

-4,092,920

-4,124,094

a)

gross

-4,092,920

-4,124,094

11.

Net operating expenses

3,136,180

3,389,089

a)

acquisition costs incurred during the year

1,862,889

1,871,574

b)

change in deferred acquisition costs (±)

156,360

216,103

c)

operating costs (excluding investment costs)

1,447,040

1,751,516

d)

commissions and reinsurance profit sharing (-)

17,389

17,898

12.

Technical expenses of investments

928,743

933,451

a)

investment operating and maintenance expenses, including interest and
interest-type payments made

148,710

145,304

b)

devaluation, reversed devaluation of investments (±)

-402,258

0

c)

realised capital loss, other investment expenses

1,182,291

788,147

346,013

284,874

26,460

3,439

1,194,576

1,027,172

96,527

85,165

176,825

235,319

13.

Non-realised investment loss

14.

Other insurance expenses

B)

INSURANCE TECHNICAL PROFIT/(LOSS)
(1+2+3-4+5+6+-7-+8+-9-10-11-12-13)

C)

NON-INSURANCE

02.

Interest and interest-type income received

04.

Realised capital gain, other investment income

490,603

46,763

05.

Investment income allocated from life insurance (equal to B/2/d)

186,423

145,094

07.

Investment operating and maintenance expenses, including interest
and interest-type payments made

144,060

144,883

09.

Realised capital loss, other investment expenses

496,320

85,794

10.

Other income

55,305

65,437

11.

Other expenses

172,249

176,771

D)

PROFIT/(LOSS) ON ORDINARY ACTIVITIES
(+-A+-B+1+2+3+4+5-6-7-8-9+10-11)

1,291,103

1,112,337

E)

PROFIT BEFORE TAX (+D+14)

1,291,103

1,112,337

15.

Corporate tax

199,149

99,700

F)

PROFIT AFTER TAX (+E-15)

1,091,954

1,012,637

AUDIT REPORT ON
MAGYAR POSTA ÉLETBIZTOSÍTÓ ZRT.

Tel.: +36 (1) 887 71 00
Fax: +36 (1) 887 71 01
E-mail: info@kpmg.hu
Internet: kpmg.hu

KPMG Hungária Kft.
Váci út 31.
H-1134 Budapest
Hungary

Independent Auditor's Report on the Summary Financial Statements
To the shareholders of Magyar Posta Életbiztosító Zrt.
Opinion
The summary financial statements presented on pages 92-96, which comprise the summary balance
sheet as at 31 December 2017 and the summary income statement for the year then ended, are
derived from the audited annual financial statements of Magyar Posta Életbiztosító Zrt. (hereinafter
referred to as “the Company”) for the year ended 31 December 2017.
In our opinion, the balance sheet and income statement presented on pages 92-96 of the
accompanying annual business report of Magyar Posta Életbiztosító Zrt. for the year ended 31
December 2017 are consistent, in all material respects, with the balance sheet and income statement
included in the audited annual financial statements for the year ended 31 December 2017 of which
they were derived.
Summary Financial Statements
The summary financial statements do not contain all the disclosures required by the Act C of 2000 on
Accounting in force in Hungary (hereinafter referred to as “the Act on Accounting”). Reading the
summary financial statements and the auditor’s report thereon, therefore, is not a substitute for
reading the audited annual financial statements and the auditor’s report thereon. The summary
financial statements and the audited annual financial statements, do not reflect the effects of events
that occurred subsequent to the date of our report on that annual financial statements.
The Audited Annual Financial Statements and Our Report Thereon
We expressed an unmodified audit opinion on that 2017 annual financial statements in our report
dated 11 April 2018.
Management's Responsibility for the Summary Financial Statements
The management of Magyar Posta Életbiztosító Zrt. is responsible for ensuring that the financial
statements included in the annual business report agree with the financial statements with the same
title included in the audited financial statements.
Auditor's Responsibility
Our responsibility is to express an opinion on whether the summary financial statements are
consistent, in all material respects, with the audited 2017 annual financial statements based on our
procedures, which were conducted in accordance with Hungarian National Standard on Auditing 810,
“Engagements to Report on Summary Financial Statements.”
Budapest, 16 April 2018
KPMG Hungária Kft.
Registration number: 000202
Leposa Csilla
Partner, Professional Accountant
Registration number: 005299

KPMG Hungária Kft., a Hungarian limited liability company and a member firm of the KPMG network of
independent member firms affiliated with
KPMG International Cooperative ("KPMG International"), a Swiss entity.
Company registration: Budapest, Fővárosi Törvényszék Cégbírósága, no: 01-09-063183
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