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2013 has been a
year of settling
and revival on the
insurance market,

EXECUTIVE
MES SAGE

but the existence of
serious reserves in
the sector could also
be felt. Thanks to the
legal amendment

“One can progress only by leaving
one foot standing, while we make a
step with the other one.” It is my belief that we should mind these words
phrased by József Eötvös, one of the
most important Hungarian thinkers,
writers, and politicians of the 19th
century. Indeed, this message woven
with strikingly simple words carries
an important truth which should be
considered in all ages. An entire worwor
ld-view transpires from it.
For us, who work towards the success of Posta Biztosító and its clients,
this philosophy and way of thinking
is particularly valuable. Indeed, it
would be unwise to forget that the
insurance market which abounds in
innovational solutions has always
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been built upon conservative values.
Upon values which focus on care, sasa
fety and foresighted planning. This is
our world. These are our values. And
this is why it is natural for us to fully
take up Eötvös’s thoughts about the
methods and essence of progress;
thus, Posta Biztosító’s strategy has
always been about stability and chanchan
ge at the same time, and this was so
in 2013, too.
We see our postal staff and our incinc
reasing clientele of millions not only
as simple partners, but true allies. AlAl
lies who share the mutual success.
Each other’s success, while promopromo
ting their individual successes, too.
This philosophy underlies the business model which has served as the

stipulating a 20% tax
facility at the end
of the year, pension
insurance has been
given a chance this
time.
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INCREASE OF OUR
PREMIUM INCOME

INCREASE OF THE NUMBER
OF OUR CONTRACTS

HUF billion

cumulative contract numbers

58,2

3M

In 2013, as well as in the previous years, our
growth was higher than the market average.
Our premium income increased by two digit rates
both in products with periodic premiums and
one-time premiums. Our clients’ trust in the Post
continues to be strong and we strive to drive our
growth with customized products.
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Árpád Péli
member of the Board

most important background for our
results which have improved year
after year. This philosophy transpires
from our product portfolio, product
developments, and it shapes our quality assurance policy, too.
Therefore it is not unexpected that
the year which has just passed was
characterized by continuity and renewal at the same time. This is a
result of our company’s decade-long
traditions. It also explains the unhindered path of development on
which we embarked since our establishment. Our growth is driven primarily by the successful strategic
alliance ensured by Magyar Posta
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Zrt, our company’s owner, and the
German Talanx AG, based on mutual
advantages and characterized by a
balance cooperation for the benefit
of our partners and clients. Thanks
to this cooperation, year after year
each stakeholder looks back with
satisfaction to the results of the
business year closed. This is true for
our company’s owner businesses,
as well as all the success-oriented
collaborators in our business model,
from dedicated postal salespeople
to members of Posta Biztosító’s
employed staff.

been the fruits of a coordinated,
targeted and client-oriented teamwork of hundreds of people. In this
fruitful collaboration between mail
carriers and post insurance staff, valuing performance means individual
recognition, as well as an important
team-building force for all of us. It
is my belief that this is one of the
primary secrets of our successes.
This culture of creating alliances and
cooperation has ensured market and
social trust for us even in the environment become unstable after
the onset of financial crisis in 2008,
and was confirmed by our clients’

Year after year, our increasing mar-

satisfaction and increasing size,
as well as by our business results

ket share and development have

in 2013. All of these together stand
for a true partnership for success,
which we want to expand in 2014 to
embrace all of those who believe in
this cooperation. Working together
with Magyar Posta’s management
and employees in a strategic partnership, we continue to undertake
the mode of progress which was
phrased so simply, yet so appropriately by József Eötvös in his aphorism.

is to allow an insight into the human
performances behind the attractive
figures and into the activities of the
communities which shaped success.
Thus, albeit metaphorically, we try to
open more doors behind which we
can find those whom we owe trust
and appreciation for their human
and professional performances.
I trust that reading our annual report
will encourage our kind readers interested in our work to join us in taking the decade-long partnership of
success to higher levels in the future.

Every success of tomorrow is rooted
in today’s efforts. Therefore, while
we are able and obliged to report the
business results of 2013 in a transparent way, one of the purposes of our

Anett Pandurics,

János Kenesei

company’s annual report for this year

Chairwoman of the Board

member of the Board
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INTRODUCTION
Posta Biztosító is formed by two insurance companies: Magyar Posta Életbiztosító
Zrt and Magyar Posta Biztosító Zrt. In 2013, our company celebrated 10 years of
existence. By today, we have become an important factor on the insurance marmar
ket and one of the strongest players in the life insurance segment. Our founding
owners are Magyar Posta Zrt, owner of the largest network in the country with
outstanding recognition and trust capital, and the German Talanx International
AG, one of the key players on the international insurance market.

COMPANY MANAGEMENT

Árpád Péli

Anett Pandurics

János Kenesei

Member of the Board of Magyar Posta

Chairwoman of the Board and CEO of

Member of the Board of Magyar Posta

Magyar Posta Biztosító Zártkörűen Működő Részvénytársaság
(Insurance Company Limited by Shares)

Biztosító Zrt and Magyar Posta Élet-

Magyar Posta Biztosító Zrt and Ma-

Biztosító Zrt and Magyar Posta Élet-

biztosító Zrt.

gyar Posta Életbiztosító Zrt.

biztosító Zrt.

He graduated as a mathematician
from the Eötvös Loránd University of
Sciences. From 1993 to 1998, he served as head of the Actuarial Department of Allianz-Hungaria Biztosító,
from 1998 to 2001 as director of life
insurance, chief actuary and board
member with Európa-GAN Biztosító
(later Groupama Biztosító). From 2002
to 2004, he acted as an economic adviser. From 2004, he is chief actuary
with Magyar Posta Biztosító Zrt and
Magyar Posta Életbiztosító Zrt, and
its member of the Board since 2007.
Social roles: qualified member of the
Hungarian Actuarial Society, member
of the International Actuarial Society
and of the Mabisz GKI Management
Board. He has five sons.

She graduated as an economist
from the Budapest University of
Economic Sciences. From 1998, she
acted as consultant at IFUA Horváth
& Partners, from 2001 to 2005 as
strategic coordination director for
Magyar Posta Zrt. From 2002, she
is a member of the Board of Magyar
Posta Biztosító Zrt and Magyar Posta Életbiztosító Zrt. From 2005, she
is Chairwoman of the Board and CEO
of Magyar Posta Biztosító Zrt and
Magyar Posta Életbiztosító Zrt. Social roles: chairwoman of Mabisz
(Association of Hungarian Insurance
Companies), chairwoman of the supervisory board of Bolyai Műhely
Foundation.

He graduated as an electric engineer
from the Budapest University of Technology. From 1993, he acted as chief
consultant for Andersen Consulting,
later Accenture, and from 2003, he
served as chief consultant for IBM.
From 2004, he is a member of the Board of Magyar Posta Biztosító Zrt and
Magyar Posta Életbiztosító Zrt. Social
roles: member of the Mabisz IT committee.

Members of the Board of Directors:
Anett Pandurics, Chairwoman of the Board, CEO
János Kenesei, member of the Board Árpád Péli, member of the Board
Chairman of the Supervisory Board:
Sven Fokkema
Members of the Supervisory Board:
Tamás Szauer, vice chairman
Norbert Kox, vice chairman József Filep
László Gombos
Zsuzsanna Utassy
Günther Weiß

Magyar Posta Életbiztosító Zártkörűen Működő Részvénytársaság
(Life Insurance Company Limited by Shares)
Members of the Board of Directors:
Anett Pandurics, Chairwoman of the Board, senior manager
János Kenesei, member of the Board Árpád Péli, member of the Board
Chairman of the Supervisory Board:
Sven Fokkema
Members of the Supervisory Board:
Tamás Szauer, vice chairman Norbert Kox, vice chairman
Stephan Spital
Attila Szóráth Zsuzsanna Utassy
Günther Weiß
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SENIOR STAFF MEMBERS

Katalin Ákoshegyi

Zsuzsanna Bánházi

Dr. István Hangyási

Yvette Jutasi

György Szopkó

Péter Takács

József Wéber

sales director

head of asset management

head of non-life claim

head of controlling

customer service director

head of internal audit

head of actuarial

department

department

Dr. Kárin Loós

Ferenc Meixner

Péter Mester

Ferenc Pap

Attila Zánkai

Dr. Edit Jokkel-Zolnay

Ágnes Zsiga

senior legal counsel

head of corporate

marketing director

chief financial officer

head of IT and general

property insurance product

personal insurance product

services

management director

management director

development and HR
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Our Operating
Environment

ENVIRONMENT

The favorable domestic and global setting did play a role in our successes
in 2013, but the fact that our growth again exceeded market trend is thanks
primarily to the performance of our postal salespeople and staff.

OUR OPERATING
ENVIRONMENT IN 2013
The rippling effects of the 2008 financial crisis subsided globally by
2013. World economy respired again.
Economic revitalization has been signaled by favorable changes worldwide, from the United States through
the United Kingdom to Germany.
Global economic revival and the relative settling of money markets had
favorable impact on many segments
of Hungarian economy, strengthening
the conditions for domestic stability
and growth.
This happened on the backdrop of external interest and inflation circumstances supportive of economic recovery: almost all banks in the world
adopted various efficient methods to
support growth processes and to attenuate bond yields. Global inflation

processes allowed for the further rere
duction of the central bank’s basic
interest rate. This year, the Monetary
Council of Magyar Nemzeti Bank rereduced the domestic basic interest
rate from 5.75% to 3.00%.
POSITIVE CHANGES IN
HUNGARIAN ECONOMY
In 2013, the strengthening of HunHun
garian economy exceeded expectaexpectations in general. The country’s CDS
spread declined from 277 points to
257, and GDP rose to 1.1% on the backback
drop of inflation figures decreasing
compared to the post-meltdown
stagflation forecasts. Significant
official price cuts implemented for
retail public utility services pushed
money devaluation to a historic low
of 0.4%.
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MARKET SHARE OF THE LEADING INSURANCE
COMPANIES ON THE LIFE INSURANCE MARKET IN 2013
BASED ON PREMIUM INCOME DATA FROM MABISZ

MARKET SHARE OF THE LEADING INSURANCE
COMPANIES ON THE INSURANCE MARKET IN 2013 BASED
ALSO ON LIFE AND NON-LIFE INSURANCE PREMIUM
INCOME DATA FROM MABISZ

Magyar Posta
Életbiztosító

Posta Biztosító (MPB + MPÉ)
Union

UNIQA
Allianz

12%
ING

11%

16%

ING

80% of post offices engaged successfully in the sales of our products,
and the number of active post sales
agents reached 9257 people in life
insurance and 15377 people in nonlife products.

NEW MILESTONES IN POSTA
BIZTOSÍTÓ’S DEVELOPMENT
Together with our cooperative partner, Magyar Posta Zrt, we ended a
successful business year. More than

Our outstanding results in the life
insurance segment are explained
by the considerable 41.1% growth
achieved in one-time premium products. This earning places us first on
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In 2013, we signed more than 60 thousand life insurances. Our new and
existing contracts generated HUF 50
486 in gross total premium income.
With our 11.7% market share in the
whole life insurance market and HUF
50.5 billion income, we advanced to
the 2nd place. This result represented
a 40.0% premium income increase
compared to the previous year.

INCREASE OF POSTA BIZTOSÍTÓ’S
MARKET SHARE ON THE LIFE
INSURANCE MARKET
12%

K&H

6%
4%

CIG total

4%

Groupama
Aegon

GROWTH OF THE INSURANCE
MARKET
The economic and financial macro
environment had a general favorable
effect on the insurance market; thus,
the whole insurance market grew
5.5% compared to the same period
of last year. Compared to the same
period of the previous year, life insurance premium income increased
8.5%, while non-life grew 2.3%. Premium income from life insurance premiums continued to decrease in 2013
too, similarly to the preceding years;
at the same time, premium income
from one-time premium products
increased considerably.

7%

9%
11%

Other

7%

12%

10%

Other

14%
9%
Generali
4%
4%
Erste
4%
CIG
Pannónia MetLife
(AVIVA)
Élet

16%

Groupama

8%
7%

11%
14%

Allianz

Aegon

UNIQA

Generali

9%

2012

2013

INCREASE OF POSTA BIZTOSÍTÓ’S
(MPB + MPÉ) AGGREGATE MARKET
SHARE ON THE INSURANCE
MARKET
7%
5,7%

2012

the one-time premium market in this
year. Albeit the periodic premium
market declined roughly 3.1% during
the year, Posta Biztosító achieved a
contrasting 29.4% increase in premium income. This noteworthy segment
performance is a good reason for
pride together with our salespeople.
With our 2.0% market share in the
non-life insurance market, we ranked
9th at the end of the year. Our share
in the compulsory car insurance seg-

2013

ment was 5.2%. This year, with a 33%

increase, we signed roughly 40 thousand new home insurance contracts,
revised our accident insurance product and introduced new risks, too.
In 2013, we signed a total number
of 241 thousand new non-life insurance contracts, and the amounted
of gross written premiums reached
HUF 7 703 million.

nancial forecasts and legal changes
in our operating environment. In
preparing our strategy, we focused
on drawing up a plan with due consideration of the favorable economic
and legislative setting which guarantees good performance and growth
under all circumstances and offers
mutually beneficial synergies also for
our strategic Partner, Magyar Posta.

Our business plan for 2014 was prepared with consideration of our results in 2013 and the economic-fi-
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OVERVIEW OF POSTA BIZTOSÍTÓ’S PERFORMANCE
(MPB + MPÉ CLOSING PREMIUMS) IN 2013 BASED ON MABISZ DATA

EVOLUTION OF THE LIFE INSURANCE MARKET’S PREMIUM INCOME
IN 2013 BASED ON MABISZ DATA

2012

2013

Increase

HUF million

HUF million

HUF million

3 695

4 748

1 052

28,5%

2013 (HUF) billion

2013 vs 2012

2013 vs 2012

MPB + MPÉ CLOSING
PREMIUMS

Total life insurance

514

8,5%

40,0%

Periodic premium life

Periodic premium

257

–3,0%

29,0%

Traditional

3 151

4 275

1 124

35,7%

Unit-linked

148

–2,3%

–17,4%

Unit-linked

544

473

–72

–13,2%

Classic

109

–3,9%

37,8%

7 512

7 245

–267

–3,5%

176

31,2%

41,1%

Compulsory car

5 042

4 362

–680

–13,5%

Unit-linked

137

27,3%

14,5%

Property

2 122

2 514

392

18,5%

Classic

39

47,5%

53,8%

Other

348

370

21

6,1%

GROSS PREMIUM
INCOME

Market

One-time premium

Market Posta Biztosító

Non-life

EVOLUTION OF THE NON-LIFE INSURANCE MARKET’S PREMIUM INCOME
IN 2013 BASED ON MABISZ DATA
GROSS PREMIUM
INCOME

MARKET SHARE OF POSTA BIZTOSÍTÓ IN 2013 BASED ON MABISZ DATA

Market

Market

Posta Biztosító

2013 (HUF) billion

2013 vs 2012

2013 vs 2012

377

2,3%

–2,4%

82

–1,7%

–13,8%

295

3,5%

15,2%

Total non-life insurance
Of which compulsory car insurance
Non-compulsory car insurance

OVERVIEW OF THE INSURANCE MARKET PERFORMANCE
IN 2013 BASED ON MABISZ DATA
2012

2013

Increase

million HUF

million HUF

million HUF

Increase

280 601

273 210

–7 392

–0,1%

Traditional

113 285

107 233

–6 052

–5,3%

Unit-linked

167 316

165 977

–1 340

–0,8%

333 845

342 592

8 747

2,6%

Compulsory car

83 043

83 828

785

0,9%

Property

144 342

150 019

5 677

3,9%

Other

106 460

108 744

2 284

2,1%

MARKET CLOSING
PREMIUMS
Periodic premium life

Non-life
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Increase

MARKET SHARE

2012

2013

Change in %
points

Periodic premium life

1,3%

1,7%

0,4% p.

Traditional

2,8%

4,0%

1,2% p.

Unit-linked

0,3%

0,3%

0,0% p.

2,3%

2,1%

–0,1% p.

Compulsory car

6,1%

5,2%

–0,9% p.

Property

1,5%

1,7%

0,2% p.

Other

0,3%

0,3%

0,0% p.

Non-life
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RELEVANT FIGURES IN THE NON-LIFE SEGMENT
New acquirements and volume
POSTAFÉSZEKŐR

POSTACASCO

piece

2012

2013

Change

piece
POSTATESTŐR

piece

piece
POSTAUTASŐR

piece
POSTAAUTÓŐR

piece

piece

371

–54%

122

107

–12%

piece

2 174

1 951

–10%

2012

2013

Change

47

21

–55%

991

406

–59%

46

51

11%

941

983

4%

2012

2013

Change

one-time premium (HUF million)

19 664

25 056

27%

piece

22 583

24 586

9%

30 353

40 211

32%

statistical annual premium (HUF million)

2 115

2 508

19%

POSTAMENTŐÖV

90 462

106 807

18%

NEW ACQUIREMENT

2012

2013

Change

statistical annual premium(HUF million)
piece

64

65

1%

7 381

6 596

–11%

VOLUME
statistical annual premium (HUF million)
piece

162

169

4%

17 254

17 595

2%

2012

2013

Change

616

730

18%

POSTAHASZONŐR

101 950

113 668

11%

NEW ACQUIREMENT

2012

2013

Change

RELEVANT FIGURES IN THE LIFE SEGMENT
New acquirements and volume

2 873

1 471

–49%

VOLUME

170 515

79 707

–53%

one-time premium (HUF million)

53 138

63 878

20%

piece

75 490

83 476

11%

2012

2013

Change

373

388

4%

3 449

3 822

11%

1 616

1 650

2%

19 269

18 782

–3%

VOLUME
statistical annual premium (HUF million)

807

VOLUME

NEW ACQUIREMENT
statistical annual premium (HUF million)

9%

29%

NEW ACQUIREMENT
díjbevétel (millió Ft)

36

872

VOLUME
statistical annual premium (HUF million)

33

statistical annual premium (HUF million)

675

NEW ACQUIREMENT
statistical annual premium (HUF million)

Change

piece

VOLUME
statistical annual premium (HUF million)

2013

NEW ACQUIREMENT

NEW ACQUIREMENT
statistical annual premium (HUF million)

2012

5 042

4 362

–13%

POSTAÉRTÉKŐR

286 580

253 041

–12%

NEW ACQUIREMENT
annual premium (HUF million)
piece
VOLUME
annual premium (HUF million)
piece
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RELEVANT FIGURES IN THE LIFE SEGMENT
New acquirements and volume
POSTAHOZAMFIX

2012

2013

Change

NEW ACQUIREMENT

POSTAŐR

2012

2013

Change

1

1

–2%

82

92

12%

50

46

–9%

NEW ACQUIREMENT

one-time premium (HUF million)

10 515

10 498

0%

piece

8 618

8 301

–4%

VOLUME

annual premium (HUF million)
piece
VOLUME

one-time premium (HUF million)

27 056

23 556

–13%

annual premium (HUF million)

piece

24 285

19 865

–18%

piece

5 337

4 830

–9%

2012

2013

Change

POSTAHOZAMHALMOZÓ

2012

2013

Change

POSTAHORIZONT
NEW ACQUIREMENT

NEW ACQUIREMENT

one-time premium (HUF million)

0

1 388

–

annual premium (HUF million)

278

427

53%

piece

0

1 173

–

piece

392

674

72%

VOLUME

VOLUME

one-time premium (HUF million)

0

1 379

–

annual premium (HUF million)

257

480

87%

piece

0

1 157

–

piece

358

848

137%

2012

2013

Change

2012

2013

Change

11

22

96%

444

854

92%

10

26

159%

426

1 089

156%

2012

2013

Change

71

137

93%

6 519

11 707

80%

68

175

159%

6 258

15 235

143%

POSTANYUGDÍJ PROGRAM STABIL
NEW ACQUIREMENT
annual premium (HUF million)
piece

NEW ACQUIREMENT
716

945

32%

annual premium (HUF million)

6 574

8 224

25%

piece

VOLUME
annual premium (HUF million)
piece
POSTANYUGDÍJ PROGRAM AKTÍV

VOLUME
1 145

1 828

60%

10 952

16 564

51%

2012

2013

Change

NEW ACQUIREMENT
annual premium (HUF million)
piece

piece

20

annual premium (HUF million)
piece
POSTATAKARÉKOSKÖNYV
NEW ACQUIREMENT

93

119

28%

annual premium (HUF million)

783

901

15%

piece

VOLUME
annual premium (HUF million)

POSTAÉLETŐR

VOLUME
252

295

17%

annual premium (HUF million)

2 446

2 574

5%

piece
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Outlooks

FUTURE

Our traditions and
successes in the
past decade are

OUT LOOKS

both obliging and
inspiring for us for the
future: to create new
products, launch more
modern services and

We are proud that our growth in 2013,
as well as in the previous years, was
higher than the insurance market average. It is our goal to leverage our
background offering stability and
safety, our unique network and the
strategic benefits of our product developments to achieve growth higher
than the market average on our target markets. Considering the impact
mechanisms taking place in our operating environment and the increasing
sensitivity of the insurance market,
ensuring this achievement requires
more attention, caution and professionalism with ability to react quickly
to market processes from our entire
staff and salespeople.

24

To make sure we reach our goals safely, together with the Post, we developed sales support programs and a
marketing action plan for 2014, too.
Our basic goal is the same: we would
like to make it evident to more and
more people that it is worth using
the accessible and reliable network
of Magyar Posta also for contracting
insurance.
It is important for us to serve post
office clients at higher quality every
year. To this end, we plan to train
another 600 postal sales workers in
2014. The concerned people will be
able to sit an official insurance agent
exam after the training. With this, the

to renew ourselves
continuously in the
field of training and
communication.

Based on our clients’ feedback, our being close
and direct is an important advantage against all
other financial or insurance service providers.
During the past decade, we signed more than
two million contracts with hundreds of thousands
of families. This success is obliging us for further
developments in the future.

continue in 2014, too. We hope that
this will largely help us maintain our
competitive edge derived from Magyar Posta Zrt’s sales network in the
long term on the Hungarian insurance
market and to leverage it even more.

number of our postal brokers registered with the MNB is expected to
exceed 2100 people.
Efficiency enhancement
measures
In 2013, Magyar Posta made a huge
progress in IT infrastructure development, and implemented noteworthy
IT developments in its network thanks
to which today the MPB Online (insurance sales support) system of strategic importance for service quality

26

is now available in nearly any post
office in the country. In 2014, the staff
of post offices newly connected to
the system will benefit from training
to learn how to use the system and
this knowledge acquired and the support provided through the system will
help them serve postal office clients
at even higher quality.
According to our plans, our efficiency enhancement and process optimization application developments will

Our strategic partner
and one of our owners,
Magyar Posta, as owner of one of the largest
physical networks and
staff in the country, has
unique advantages at
hand.

Product developments in
2014: exciting innovation and
great revivals
Thanks to the tax laws applicable
from 1 January 2014, beneficiaries of
pension insurance may claim a personal income tax facility to a maximum extent of HUF 130 thousand per
year. This legislative change implemented a competition-neutral taxation of pension savings products. The
20-percent tax credit which can be
claimed based on the premiums of
pension insurance contracts signed
after 1 January 2014 is expected to

contribute to the wide-spreading of
pension insurance and thus to the
supplementation of pension income.
This is an outstanding opportunity for
Posta Biztosító to launch a product
to attract clients interested in pension savings. Since the adoption of
tax laws in November 2013, we have
worked hard to be the first to step
up on the market with a new pension
insurance product in January 2014.
The product which we called PostaNyugdíj Aranytartalék is a pension
insurance with guaranteed term payment, which can be attractive for two
target groups. It can be an excellent
opportunity for future pension supplementation for the group currently
aged 55+ which has less than 10 years
before retirement. It also offers quite
favorable conditions for those aged
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around 34 currently, who can start
saving through regular payments of
smaller amounts (even HUF 5000 de-

The insurance company’s products
launched at its start in 2003 include
the PostaÉrtékŐr periodic-pre-

2014. Certain provisions in it concern
the documents relating to the contracts of our products, therefore

pending on term).

mium mixed life insurance. On 10
February 2014, this product will be
renewed, too: under its new name
PostaSzemünkfénye, it will offer help
to those who plan in advance and
want to start saving money for the
future of their children or grandchildren (start-up in life or study support)
in a timely manner.

we started to revise and amend our
forms and publications as early as
in 2013.

In addition to this important product
launch, a significant chance will come
from the revival of our palette of periodic-premium products. We will renew several previous life insurance
products: PostaNyugdíj Stable facility will be included among the available products under a new name,
PostaMozaik Savings. The new name
of the product signals that this insurance can offer solutions to our clients
with various savings objectives.

In 2014, important changes are to occur in the regulatory environment of
our operations: The amended Civil

Another important change is that
starting from January 2013, insurance
companies can amend the compulsory car insurance premiums for the
new clients in the course of the year,
therefore in 2014 our company will
take advantage of the possibility
of mid-year premium announcement, in line with the current market

Code will enter into force on 15 March

situation.
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Soaring
Together

TOGETHER

In 2013, our soaring was hallmarked by the very name of our sales
competition. “Soaring Together” proved to be an excellent source
of inspiration; we closed a great year, work was pleasant, and our
salespeople outperformed any expectations.

SOARING TOGETHER
Many people have tried to define marketing communication in many ways.
For some, it means to stimulate sales,
while others see it as a tool to promote products and services or simply an efficient way to draw attention.
However, in our philosophy, it means
efficient sales, as well as an art of creating values.
Our marketing communication is simply an important medium of our corporate culture. It is a bridge whose
pillars are built of our products providing safety, our responsible words
and numerous trust-building meetings. This bridge establishes a reliable
relationship between the Hungarian
families seeking a safe future and our
committed product developers and
salespeople, and it creates value to

connect the insurance business with
the prestigious and publicly trusted
Magyar Posta network which cherishcherish
es its traditions even while it renews
itself.
This attitude has been the basis of
our successes from the beginning. We
offer products that we ourselves are
glad to use. We strive to utmost safesafe
ty, as indeed we see the salespeople,
insured parties and partners of our
company as family members towards
whom we feel personal responsibility.
CELEBRATING A DECADE OF
SUCCESSES
In 2013 we celebrated the 10th year
of our existence. The road we walked
and our common successes achieved
together with our strategic partner,
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Magyar Posta, encouraged us to work
even harder and seek even better
performance during the entire year.
Nevertheless, we dedicated time
for celebration too, which helped us
communicate the results of the road
walked also to our salespeople and the
public audience in a worthy manner.
We started the spring with a grandiose jubilee gala on 20 March in the
Hungarian Railway Museum, with
the participation of 603 post office
managers, district support assistants,
award-winning salespeople and of
our important partner which plays
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a key role in our successes. On this
occasion, we announced the results
of our annual sales competition “Full
Throttle Ahead”. The event which
enjoyed the widest participation and
offered one of the most memorable
experiences so far in our company’s
history was hosted by Gábor Takács
Gundel.
The beginning of a year of celebration in our company’s history was
marked by a jubilee logo and anniversary-worthy gold print on our corporate envelopes in 2013. A publication
of high standard was edited for the

PREMIUM INCOME FROM ONE-TIME
PREMIUM LIFE INSURANCE
– MPÉ (HUF BILLION)
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celebrated anniversary, which stands
as an album and professional report
with the best pictures of the last 10
years. In the jubilee year, to promote
the noteworthy performance of our

focusing on our savings products, and
we took a look at the key tasks of the
second quarter.

partnership with Magyar Posta and
our results in the last 10 years to the
professional audience, we lent our
sponsoring hand to the portfolio.hu
Insurance Conference in 2013.
MAIN EVENTS IN 2013
Our year-starting Post Office Management Club was organized on 11
January. The event was attended by
165 managers from highly successful

of our increasingly popular deliverymen’s Soccer Cup. The three semifinals took place in three distant towns
of the country: Keszthely, Debrecen,
and Budapest. These fun full-day
community-building sports events
were attended by roughly 600 players, male and female delivery people.
From the semifinals, 5 men’s and 2
women’s teams from each district directorate, totaling roughly 300 mem-

large post offices and management
of Magyar Posta. On this occasion,
we reviewed our current promotions,

bers, advanced to the autumn finals in
Budapest. This event was combined
with a cooking competition attended

In May, we organized the semifinals

Our marketing communication
staff performs its activity in close
collaboration with sales, product
management and the legal
department. In their day to day
activity, external and internal
communication represents activities
with the same weight for them, as
the two arms of the same scale,
from strategic planning through
implementation to follow-up and selfaudit. Our external communication
consists partly from reactive and
proactive press communication
activities of general strategic
importance for the company, and
partly from classic and online
advertisement communication
relating to the products and
promotions. Diverse internal
communication relies strongly on
sales-support training materials
and auxiliary materials, as well as
the much-expected yearly incentiverecognition sales events developed
based on our own know-how.
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In 2013 we celebrated the 10th year
of our existence. The road we walked and our
common successes achieved together with our
strategic partner, Magyar Posta, encouraged us
to work even harder and seek even better
performance during the entire year.

by 2 teams from each of the 3 district directorates. The meals prepared
were evaluated by a jury headed by a
renowned star chef.
The autumn was dedicated to the recognition of performances. It included
our half-yearly closing celebration of
our annual sales promotion “Soaring
Together” and the opening event of
the sales promotion “Autumn Points

therefore it is important for us to support prestigious events which have
an impact on many. This inspired us
to become the travel insurance sponsor for the Hungarian Olympic team
in 2013. Within this collaboration, the
relationship continues on a constant
basis until 2016, and the logo of the
Hungarian Olympic team will be included as a permanent element on
our communications materials until

Harvest” launched on 26 August 2013,
both taking place at the same venue
and time, on 4 September at the Budaörs Airport. Within the professional
program, the best salespeople were
awarded and we broadcasted presen-

that time.

tations of the results and plans. More
than 300 people attended the event,
including district post office managers, supporters, award-winners and
professional partners.

mium and premium life insurance, accident insurance, sickness insurance
and popular individual and group travel insurance products.

Our company sees its wider environment, society, as its own community,

Modern and attractive
insurance portfolio
The palette of our personal insurance
offer consists of classic periodic-pre-

In property insurance, we offer home
insurance and vehicle insurance to our
clients.
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The key to the success of our products

flexibly adapted to the market. We

is proactive product development,
market analysis, sales educational
activity and trustful collaboration with
our salespeople, claim adjusters, and
customer service.

are proud that the compulsory liability insurance campaign at the end
of 2013 was closed successfully: our
clientele increased by more than
30 000.

NOVELTIES AND CHANGES IN 2013
IN PROPERTY INSURANCE
In parallel with the launch of premium liberalization in vehicle liability
insurance, we developed a new and
more modern IT background system
which is suitable for handling multiple

In home insurance, we carried out
several successful sales promotions,
and based on our sales and claim
adjustment experiences, we worked
out the revised version of our FészekŐr home insurance product which is
compatible with the new civil code,
too.

mid-year premium announcements
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Those who know us
are aware: Posta
Biztosító is in fact the
member of the Postal
family whose members
respect and cherish
each other and can
always rejoice for each
other’s successes.

One of the innovations launched this
year was the establishment of the
special discount and terms system
influenced by driving technique parameters in our casco insurance.

2014: to comply with it, we revised
and amended all of our products.

home insurance market which was
fivefold the market average.

The year 2013 was a year of product
developments, as well as a year of
preparation for the implementation
of the provisions of the new Civil

OUR GREATEST SUCCESS IN
PROPERTY INSURANCE
The most important challenge for us
was achieving successful growth on
the currently shrinking market. For
this very reason, the most important
professional success of 2013 we can

NOVELTIES AND CHANGES IN
2013 IN LIFE INSURANCE
In early 2013, we launched the new
HaszonŐr 2.0 one-time premium
whole life classic life insurance
product which was supplemented
with optional supplementary risk

Code to enter into force in March

report is our growth on the individual

insurance.

39

During the last decade, many things have changed
in and around us: our small enthusiastic team has
become an important market player. One thing
hasn’t changed, though: our strength today is the
strong community of our salespeople and staff.
We are proud of them!

Another novelty was that a capital-protected asset fund is available
in our PostaHorizont one-time premium unit-linked life insurance product.
In 2013, in our one-time premium unitlinked PostaHozamFix and PostaHorizont products, we offered our clients
the possibility of monthly subscription, while our accident insurance
product was revised and refreshed in
line with the contemporary requirements of the market.
Our most important strategic goal in
life insurance is to increase our periodic-premium life insurance portfolio.
A prerequisite to this is to retain our
existing clients and to sign an appropriate number of new contracts with
an appropriate quality. We believe
that achievement of this goal can be
one of the major guarantees of the
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entire company’s long-term success
in the future.
LOOKING FORWARD TO THE
FUTURE
During the last ten years, our company,
as well as the world around us have undergone many changes. From being a
new player on the market, we became
a major insurance company with numerous popular products and brands
trusted by our clients. The technological priorities and style preferences of
our clients and partners have altered
a lot, too, and these changes affected our target groups, too. We had to
follow these changes by renewing our
main messages and communication
materials for our clients.
The most exciting product communication challenge in the near future
comes from the tax laws applicable

from 1 January 2014. As a result of
the legislative change, beneficiaries
of pension insurance may claim a personal income tax facility to a maximum extent of HUF 130 thousand
per year. This change offers a new
opportunity for us to sign long-term
pension insurance contracts with our
clients, relying on the Magyar Posta’s
trust capital and national network. To
accelerate the product’s addition to
the postal network, ever since the
legislative change announced in November, we worked towards being
the first to step up with this facility
on the market. However, this hasn’t
completed our tasks relating to this
product yet, because we want to popularize the benefits of this product
to a wider audience. Therefore, our
plans for 2014 include shooting an
advertisement film to promote the
PostaNyugdíj Aranytartalék.

We strive to provide
our staff and
salespeople with
all the training
and technological

FACES OF A COMPANY

support necessary
to guarantee their
success.

As the functioning of the body’s
engine, the heart, is indispensable
for the healthy functioning of the
entire human body, similarly, company success too is guaranteed by
those who work there gladly. Their
diligence, enthusiasm and creativity
contribute to the achievement of our
goals, and we can thank them for our
successes.
In Posta Biztosító’s case, too, one can
say that a good company must be
like a large family where the workers see each other as true allies in
achieving their own and mutual successes. Our postal salespeople and
direct staff are proud to be part of a
family-like, closely connected community in which they feel responsible
for each other, where the bases of

collaboration are respect, appreciaapprecia
tion, and support for each other. This
feeling is an important source for
their performance. And our human
resources department has played a
major role in the fact that we manman
aged to preserve this underlying valval
ue even after 10 years, as one of the
top players on the market.
Our HR strategy is based on two simsimple principles: doing the work accuaccu
rately and well should be as easy as
possible, and belonging to Posta BizBiz
tosító’s community should be a good
feeling for everyone. We know that
we can hope for our clients’ satisfacsatisfac
tion only if our salespeople and staff
are satisfied, too. Therefore our HR
expert team strives to support and
encourage quality customer service
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through more and more developments and efficient background support year after year, through special
programs.
This essentially requires motivation
for learning and organizing trainings,
as well as following up on individual
requirements and issues, and if necessary, solving problems flexibly and
providing support.
ABOUT OUR ACHIEVEMENTS IN
HR DEVELOPMENT
At the end of 2013, our company
had an employed staff of 164. New
employees were hired in life and
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property claim adjustment, controlling, customer service and sales
and finances.
In 2013, one of our major HR duties
was training. We are proud that this
year, each of our employees attended
at least one training (school-system
courses, e-learning courses, conferences, training).
This year, we organized our traditional InfoDay on two occasions,
with the purpose of providing comprehensive information to our staff
about our company, our market situation, achievements, and plans.

As an addition to our existing e-learning course, we successfully launched
our internal online training program
TermékTudor, so as each employee
can refresh their product awareness
regularly. Within this program, we
carried out trainings for 5 products.
In 2013, we pursued our training in
client-oriented communication competence development, in May and
September, with the participation of
23 customer service employees and
13 claim adjusters.
We also pursued our career management system launched in 2008 for

our staff, ensuring the possibility of
learning and promotion within the
company.

59 employees attend these trainings.

In 2012, Magyar Posta Biztosító Zrt

FOCUSING ON CUSTOMER
SERVICE

submitted its application TÁMOP2.1.3.C-12/2-2012-0027 “Competence Development at Magyar
Posta Biztosító Zrt” within the New
Széchenyi Plan Social Renewal Operational Program and based on the
evaluation, it was awarded a lumpsum grant. Within the TÁMOP grant,
we provide IT training, English language training, management training and sales competence develop-

Providing a client-friendly and efficient customer service is particularly
important for us. This group is currently handling 300 thousand phone
and personal calls a year, replies to
60 thousand e-mails and in 2013, it
processed documents relating to the
new offers in 400 thousand cases,
while it offered help to our clients in
connection with handling their contract-related affairs in more than 200

ment to our staff. A total number of

thousand cases.

In our HR strategy,
a key role is played
by the traditional
community-building
events, as well as
internal and sales
education.
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QUALITY OF OUR CLAIM ADJUSTMENT SERVICES
based on a 2013 quality survey conducted in our company
Quality indicator

HFSA recommendation Posta Biztosító

Possibility to file claims
Decision on acceptance of claims filed
(2 business days after filing)
Possibility to assess damages
(3 business days after filing)
Damage investigation, feedback about the necessary claim adjustment duties
(10 business days after filing)
Payment of insurance if the support documentation
for insurance payment exists

100%

100%

✓

>=95%

97,7%

✓

>=95%

99,1%

✓

>=95%

96,3%

✓

>=95%

99%

✓

(15 business days after receipt of necessary documents)

Their work was largely supported by
the newly implemented e-Termék
Tudor system and the use of our
e-learning program commenced previously, as well as by our enhanced
MonDoc document management and
process control system. The scanning process outsourced in the Post
Office’s Electronic Center, in line with
the legal requirements, in which we
produce electronic copies of paper
documents, will help us reduce the
quantity of documents sent to the

For an even more efficient and quicker customer service, we plan to automate offer processing as fully as possible and we plan to use intelligent
bar codes on our documents, too.

archives soon.

therefore it is of utmost importance
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STAFF COUNT EVOLUTION
IN THE LAST 3 YEARS
200

OUR CLAIM ADJUSTMENT
CULTURE
According to our belief, in our daily activities we pay special attention to providing clear information smoothly and
quickly to those who contact our customer service. Insurance is about trust;
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to offer our clients a professional and
fair claim adjustment service when the
problems happen. We are proud that
the quality of our services in this area
exceeds the MNB recommendations.
We believe this performance is an important guarantee of the long-term
trust we are honored with. Reliable,
fair, quick claim adjustment is one of
the best tools for building trust, and it
is one of the most important drives for
our salespeople.
We intend to preserve our good
market reputation among vehicle
and home owners in the long term,
therefore every day we strive to support this with high-quality claim adjustment.

CLAIM ADJUSTMENTS IN 2013

We implemented a quick-query sys-

During the last years, our country
was stricken by significant natural
disasters. The Danube flood, the
mass motorway accidents in March,

tem in home claim adjustment, which
can define with a 100-meter precision where the thunder stroke hit the
relevant risk-bearing place, helping

followed by summer storms and hails
involved numerous claims, but we
successfully managed to meet the
challenges.

us check the thunder-related claims
accurately.

One of the most important qualitative progress in 2013 in claim
adjustment comes from the work
organization innovation which lead
to a more balanced average load
per person, significantly increasing
time for serving clients with claims,
thereby increasing the level of their
satisfaction.

Our claim adjusters do their work
in close collaboration with the call
center, complaint management and
legal staff. They share their experiences with product managers, too,
helping them integrate them in our
product developments continuously.
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IT and Beyond

INFORMATICS

The three pillars of
our developments are
e i ilit
cost efficienc and

IT AND BEYOND
The role of IT in contemporary economic culture points way beyond
itself. And in a company like ours,
this doesn’t just mean support for
operational safety, but it also acts
as a source of inspiration, as well

We see our 2013 IT developments as
a peak of this exemplary process.

as a prerequisite for plans and
dreams.
In the decade-long success story of
Posta Biztosító and Magyar Posta, IT
was never just a cold technological
background, but rather a synergic
point of focus which was converted into a catalyzer of sales, process
management and service culture,
as well as a drive of an exemplary
deeper collaboration culture and inin
dividual professional development

ty is flexibility, cost efficiency and
maximum operational safety. Our
colleagues in computer technolotechnolo
gy are in a continuous daily contact
with representatives of all other
departments. Besides their daily
operational duties, they undertake
a key strategic role in the continucontinu
ous high-quality development and
maintenance of MPB Online (sales
system). To be able to follow up
on dynamically changing product
developments and sales process-

of our sales staff.

es and to smooth the quite diverse
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LET US SHARE THE WORK OF
OUR IT TEAM!
The three pillars of our IT activiactivi

ma imum operational
safet .

business of a company with our
profile, they perform their activity
in close collaboration with product
management, sales, marketing and
customer service.
OUR ACHIEVEMENTS
As a strategic milestone for our future, electronic premium calculation
and offer preparation were made possible in 1840 postal offices by the end
of 2013. Roughly 6000 of our brokers
use this system to great satisfaction.
In 2013, through this system, roughly
180 000 contracts were signed, totaling roughly HUF 32.8 billion.

Posta Biztosító’s modern and interactive IT devices are no longer just
simple supports for quick premium
calculation and error-free offer compilation, but thanks to their smart
assistance and help tools, they are
efficient aids in cross-selling. They
make commission settlement and
address mediation accurate and
reliable, and reduce the number of
back-office hours spent on customer
complaints and administration.
In the last 8 years, the current system underwent multiple phases of
extensions and transformations

MAJOR IT PROJECTS

01.11.2005
Launch of MPB
online system
with the first three
products (AutóŐr,
Casco, TestŐr)

01.07.2006
Launch of
HozamŐr and
connection with
IPH client basket

01.05.2006
Launch of three
other products
(FészekŐr, UtasŐr,
ÉrtékŐr)

01.11.2006
BM data query
and premium
reclassification
function

01.08.2006
HozamŐr
repurchase and
reinvestment

2008
Connection to our
portfolio systems – “instant
bond conversion”
AutóŐr, UtasŐr,
FészekŐr, Life
insurances

01.01.2007
Portfolio
management
function, payment
of late premiums

15.03.2010
Launch of distant
learning (Secure
Knowledge)
function

05.03.2009
Launch of
HozamFix product

10.03.2011
Reinvestment, rollover of maturing
HozamFix
contracts

16.03.2010
Launch of Pension
Program

2013
Expansion of MPB
Online program

before it acquired its current user-friendly and reliable form.
THE FUTURE STANDS FOR
CONTINUOUS RENEWAL
In 2013, 60% of insurance contracts
were handed online; moreover, today
we have several products which can
be sold online only. In their personal reports, our sales staff regularly
emphasize the quickness, accuracy
and user-friendly operation of our
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system. They see it as an immense
help in their work. It is our purpose
to make these benefits accessible
throughout the entire postal network by the end of 2014.
SYNERGIC DEVELOPMENTS
Besides the diverse support provided to successful insurance sales
through our MPB Online system, it
also allows us to aid the achieve-

969 post offices
4500 brokers
131 000 contracts
HUF 35 billion

in value

ment of the business objectives of
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INCREASE OF THE NUMBER OF POST OFFICES AND SALESPEOPLE
ACTIVELY* USING POSTA BIZTOSÍTÓ’S IT SYSTEM
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* Active user means the post office or salesperson which/who made at least 1 contract through the
system in the course of the year.

our ally, Magyar Posta, in other related areas. This system created the
possibility for daily payment settlements and error management,
more accurate employee commission calculation, reliable data and
document service in the error reporting system, development of the
distant learning system, to mention
only a few of the important additional advantages provided to both
parties.

this. This allowed us, among others, to handle our correspondence
smoothly through the Electronic
Postal Center.

However, besides these advantages, we find it essential that we undertake a role as first pilot client in
launching Magyar Posta’s new services in IT-related areas. Our existing
IT infrastructure is indispensable in

DIGITAL RENOVATION IN
PROCESS MANAGEMENT
The year 2013 has been a year of
many exciting IT challenges for
Posta Biztosító. Thanks to the
team efforts of our IT technicians,
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In addition to all this, our IT background reserves further mutually beneficial opportunities for the
future. For example, it could allow
integrated cross-selling of bank insurance or customer loyalty-based
developments.

MAJOR IT PROJECTS IN 2013
| Launch of compulsory vehicle
insurance premium generation;
| Product launches, product
developments e.g. process
automation, new discounts, new
asset fund type, managing interest
tax changes;
| New risk management system for
asset management;
| New broker commission system;
| Launch of online contracting of
home insurance;
| Commissioning of data cleaning
system;
| Infrastructural developments,
key development: replacement of
database servers;
| SAP upgrades;
| Certification of electronic copy
generation;
| Integration of the sales system with
Central Claims Records.

we managed to tackle each one of
them successfully. For a smooth
management of unit-linked assed
fund maturities, we successfully
optimized the performance of our
IT background in the course of the
year, we carried out significant developments in the life insurance
and sales system; moreover, to be

promotions of key importance for
our business achievements, we implemented the necessary IT conversions accurately, reliably and in a
timely manner in each case.

able to successfully handle sales

first step was to prepare the IT

The end of the year marked the
launch of a strategically important
new pension product, in which the
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Tradition and
innovation: our IT
developments
represent an added
value in Magyar
Posta’s world.

background. Considering the quite
tight deadline available, the successful completion of this task was
a true professional demonstration.
We believe that the operationally
safe, quick and user-friendly IT infrastructure plays a key role in the
future of the entire company, as in
today’s sharp market competition,
we can only hold our ground and
lead if we implement business demands quickly. For this purpose,
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we continue to attach special importance to the developments
necessary for the implementation
of product development plans. We
also find it important to automate
risk appraisal in sales points as soon
as possible, and to develop the system’s client retention and intervention functions, as well as the call
center infrastructure. Additionally,
we see regulatory, work enhancement and system administration
developments as our key task.

Behind
Our Successes

We believe that an
insurance company
can enjoy long-

BEHIND
OUR SUCCESSES

term success only if
ris s are identified
accurately before
choosing the optimal
facilities and
solutions.

Outstanding performance and longterm efficiency necessitate maximum attention and discipline in all
areas of life. This applies to insurinsur
ance, too. Our successes are supsup
ported by our excellent controlling,
actuary, legal and financial experts.
These back-office people play a key
role in our company’s reliability. Their
activity is rarely visible for the world,
but covers exciting and major partial
activities. They played a key role in
our successes in 2013.
LESS RISK - MORE PREDICTABLE
FUTURE
One of the major challenges in 2013
for our asset management dividivi
sion and also the most important
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progress was the launch of the VariVari
tron risk management system which
meets international professionprofession
al standards. This method adapts
successful risk management expeexpe
riences of developed countries to
the specifics of the domestic capital
market, and using it helps us identify
and control risks on a daily basis,
offering our clients and owners even
more safety.
The most important success in asset
management in 2013 was achieving
yields over the benchmark, which is
one of the most significant achieveachieve
ments for our client, as this perper
formance was expressed in higher
promised yields.

What is Solvency II?
It is an EU directive which standardizes and harmonizes the EU’s
insurance regulations. Its primary goal is to protect the consumers
and to ensure that insured parties can contract the same terms in
each Member State.

which we handle our finances: carefully, responsibly and foresightedly.
ADVANCED NAVIGATION
In our company, controlling plays the
role of a navigator which is the captain’s right hand on a ship; its task is
to help the captain steer and navigate
the ship to a safe haven, by providing
its best.
Our controlling staff is inspired by this
ASSERTIVENESS AND CARE IN
FINANCES
Our financial activities comply with
the requirements of Hungarian accounting and tax laws and IFRS
(International Financial Reporting
Standards) to the greatest extent.
In this regard, the most important
progress made in 2013 was converting to the new SAP version, which
allowed even smoother adaptation
to the dynamically changing tax laws.
Our financial colleagues faced the
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important challenge of adapting to
the dynamically increasing investment portfolio and constantly developing product palette.
For us, financial benefits which can
be expressed in figures always mean
the people behind them. Clients who
seek safety, salespeople who trust
us, experts who see us as partners in
their professional accomplishments.
The numbers also mean dreams and
plans for us, and this is the spirit in

principle in its work: every day of the
year, they carefully watch over the
feasibility of our targets. They are the
most attentive critiques and careful
helpers in the achievement of our
strategic objectives.
They work in close collaboration with
the financial-accounting department
and the team of actuaries, they are
holding together the business planning processes, reporting, analysis
preparation, as well as the evaluation
of sales performances.

In 2013, our most important target in
this area was to make our commission system more transparent and
reliable.
Another big challenge of this last year
was to pursue the preparations for
the Solvency II regulation already
commenced. As a testimony to our
long-term commitment, we see this
important EU harmonization obligation as our key task.
The relating preparatory work in
the various professional workshops
has been taking place for years; as
a result of this, even today we are
operating with an appropriate basis,
standard risk identification, quantified data, continuous monitoring and
consistent records, as well as regular risk management reporting. We
are also prepared for the hard work
posed by the fine tuning of the system for our financial and controlling
teams in the next two years.
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SOLVENCY CAPITAL COVERAGE
Based on the most recent calculations (QIS6 2012), both Magyar Posta Biztosító and
Magyar Posta Életbiztosító have higher solvency capital coverage under Solvency II in
comparison with the current one (Solvency I):
Magyar Posta Biztosító Zrt’s
coverage

Magyar Posta Életbiztosító Zrt’s
coverage

332,07%

175,36%
161,98%
120,82%

SI

SII

SAFETY FIRST!
In the last years, an important challenge for our actuaries was to prepare
the preliminary impact assessments
which we submitted to our European supervisory authority, EIOPA and
our owners, in line with the Solvency
preparations.
Additionally, our expert actuaries
helped our safe operation through
many other regular and occasionally
background analyses in the course
of the year, watched over the appropriate pricing, reserves and the
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SI

SII

conditions for a smooth collaboration
with our reinsurance partners.
Their knowledge represented an essential contribution to the new compulsory vehicle insurance pricing,
and as a result, today we can work
with a much more segmented pricing than before. And without their
intensive efforts at the end of the
year, it would have been impossible
for us to be the first to launch a new
pension insurance product on the
market, PostaNyugdíj Aranytartalék,
in January 2014.

We can report many
important challenges
and positive changes
in terms of finances
asset management and
risk management in
2013: we converted to
a new
version we
launched the Varitron
risk management
s stem our investment
portfolio increased
d namicall our
products were updated
continuousl we
achieved over the
enchmar ields
which helped us offer
higher yields to our
clients and more profit
to the company.

LEGAL COMPLIANCE OF OUR
OPERATIONS
The year 2013 posed important professional challenges for us in the
area of legal compliance, too. Besides the legal management of general meetings and changes, claim
adjustments, complaint management, support for external communication, company representation,

our legal counsel experts made sure
that our products and contracts are
harmonized with the Civil Code provisions enacted in March 2014, in a
timely manner.
Thanks to this, after closing a particularly successful year, we can look forward to the new year fully prepared
in legal and financial areas.

65

Financial
Statements

A MAGYAR POSTA BIZTOSÍTÓ ZRT. ALAPADATAI

ASSETS
a)

from above: from affiliated companies

Basic data for Magyar Posta Biztosító Zrt
Company name and registered office:
Magyar Posta Biztosító Zártkörűen Működő
Részvénytársaság,
1022 Budapest, Bég utca 3–5.
Start of operation: 10.05.2002
Company registration number: Cg. 01-10-044751
Statistical number: 12833632-6512-114-01

E.

OTHER ASSETS

1.

Owners and ownership ratios:
Talanx International AG
D-30659 Hannover, Riethorst 2, Germany
66.9%
Magyar Posta Zrt 1138 Budapest, Dunavirág 2–6. 33.1%
Main activity: Non-life insurance
The company was established on 17.04.2002 and was
registered on 09.05.2002. The Hungarian Financial Supervisory Authority issued the company’s insurance license
on 10.12.2002.

2012. (THUF)

2013. (THUF)

5 168

6 658

239 798

833 811

Fixed assets and inventories

110 462

96 421

2.

Cash and bank

129 336

737 390

F.

PREPAID EXPENSES AND ACCRUED INCOME

538 671

607 281

1.

Interest and rental income accrued

242 200

175 995

2.

Deferred acquisition cost

163 828

197 019

3.

Other prepaid expenses and accrued income

132 643

234 267

11 048 198

12 436 434

TOTAL ASSETS:

LIABILITIES

BALANCE SHEET OF MAGYAR POSTA BIZTOSÍTÓ ZRT FOR 2013
ASSETS

A.

EQUITY

I.

Share capital

III.

2012. (THUF) 2013. (THUF)
1 847 518

1 940 765

754 625

754 625

Capital reserve

2 579 905

2 579 905

IV.

Profit and loss reserve (+)

-1 572 425

-1 487 012

VII.

Balance sheet profit (+)

85 413

93 247

8 131 524

8 743 363

2012. (THUF)

2013. (THUF)

295 764

306 673

C.

INSURANCE TECHNICAL RESERVES

A.

INTANGIBLE ASSETS

B.

INVESTMENTS

9 564 355

10 208 890

1.

Reserve for unearned premiums [a) + b)]

654 722

816 147

III.

Other investments

9 564 355

10 208 890

a)

gross

654 722

816 147

1.

Share of other companies

750 000

0

2.

Mathematical reserves

103 415

166 251

2.

Bonds (except for II/2 and II/4)

5 978 630

5 683 954

d

reserve for casualty annuities [da)+db)]

103 415

166 251

6.

Bank deposits

2 835 725

4 524 936

da)

gross

550 257

711 380

D.

RECEIVABLES

409 610

479 779

db)

reinsurance share (-)

446 842

545 129

I.

Insurance receivables

242 983

260 470

3.

Reserve for losses and loss expenses [a) + b)]

6 753 821

7 189 085

1.

Receivables from policyholders

224 442

162 511

a)

reserve for claims incurred and reported [aa)+ab)]

5 841 170

6 259 888

2.

Receivables from policy intermediators

18 541

14 144

aa)

gross

11 625 667

11 912 583

a)

from above: from affiliated companies

18 541

14 144

ab)

reinsurance share (-)

5 784 497

5 652 695

3.

Other insurance receivables

0

83 815

b)

reserve for claims incurred, but not reported (IBNR) [ba)+bb)]

912 651

929 197

II.

Reinsurance receivables

16 456

124 224

ba)

gross

1 630 042

1 606 080

a)

from above: from affiliated companies

16 456

57 560

bb)

reinsurance share (-)

717 391

676 883

IV.

Other receivables

150 171

95 085

5.

Claim equalization reserves

25 381

25 381

68
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LIABILITIES

2012. (THUF) 2013. (THUF)

6.

Other technical reserves

594 185

546 499

b)

policy cancellation reserve [ba)+bb)]

48 602

ba)

gross

c)

DESCRIPTION

2012. (THUF)

2013. (THUF)

1 626 748

1 659 633

2.

reinsurer’s share (-)

38 534

ab)

claim adjustment expenses

522 236

553 847

48 602

38 534

ac)

losses and loss expenses recovered (-)

152 953

145 470

other technical provisions [ca)+cb)]

545 583

507 965

b)

change in reserve for losses and loss expenses (+)

708 526

435 263

ca)

gross

545 583

507 965

ba)

change in reserve for claims incurred and reported (+)

711 406

418 717

E.

PROVISIONS

14 763

10 192

1.

gross

1 110 482

286 916

2

Provisions for expected liabilities

14 763

10 192

2.

reinsurance share (-)

399 076

-131 801

G.

PAYABLES

878 455

1 500 105

bb)

change in reserve for claims incurred but not reported (IBNR) (+)

-2 880

16 546

I.

Payables from direct insurance activities, from above:

630 809

1 193 995

1.

gross

-26 266

-23 962

a)

to affiliated companies

12 311

55 037

2.

reinsurance share (-)

-23 386

-40 508

II.

Reinsurance payable

80 372

162 085

05

Change in mathematical reserves (+)

43 476

62 836

a)

from above: to affiliated companies

0

162 085

c)

reserve for casualty annuities (+)

43 476

62 836

V.

Other payables

167 274

144 025

ca)

gross

215 107

161 123

a)

from above: to affiliated companies

6 064

10 233

cb)

reinsurance share (-)

171 631

98 287

H.

ACCRUED EXPENSES AND DEFERRED INCOME

175 938

242 009

08.

Change in other technical reserves (+)

132 650

-47 686

2.

Accrued expenses

175 938

242 009

b)

change in policy cancellation reserve (+)

17 849

-10 068

TOTAL LIABILITIES:

11 048 198

12 436 434

ba)

gross

17 849

-10 068

c)

change in other technical provisions (+)

114 801

-37 618

ca)

gross

114 801

-37 618

09.

Net operating expenses

2 037 315

2 681 626

a)

acquisition costs incurred during the year

1 239 272

1 309 281

b)

change in deferred acquisition costs (+)

41

33 191

c)

operating expense (excluding investment expense )

1 471 124

1 743 996

d)

commissions and reinsurance profit sharing (-)

673 040

338 460

68 398

69 519

-457 962

-509 283

544 825

603 923

719 410

605 517

MAGYAR POSTA BIZTOSÍTÓ’S INCOME STATEMENT FOR 2013
DESCRIPTION

2012. (THUF)

2013. (THUF)

A)

NON-LIFE INSURANCE

01.

Earned premiums without reinsurance

5 054 149

5 217 522

10.

Other insurance expenses

a)

gross premium income

7 896 075

7 703 091

A)

INSURANCE TECHNICAL PROFIT/(LOSS) (01+02+03-04+05+06+07+08-09-10)

b)

premium ceded (-)

2 682 806

2 324 144

C)

NON-INSURANCE

c)

changes in reserve for unearned premiums [+]

159 120

161 425

02.

Dividends received

04.

Claim expenditures

3 230 272

2 960 510

04.

Realized capital gain, other investment income

77 114

121 628

a)

claim and claim settlement expenses

2 521 746

2 525 247

07.

Investment expenses, including paid interest

6 662

8 651

aa)

claim payments

2 152 463

2 116 870

09.

Realized capital loss, other investment expense

55 779

48 733

1.

gross

3 779 211

3 776 503

70

71

Description

2012. (THUF)

2013. (THUF)

10.

Other income

30 020

43 250

11.

Other expenses

219 278

109 088

D)

PROFIT/(LOSS) ON ORDINARY ACTIVITIES (±A±B+1+2+3+4+5-6-7-8-9+10-11)

86 863

94 640

E)

PROFIT BEFORE TAX (+D+14)

86 863

94 640

15.

Corporate tax

1 450

1 393

F)

PROFIT AFTER TAX (+E-15)

85 413

93 247

G)

BALANCE SHEET PROFIT (+F+16-17)

85 413

93 247
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BASIC DATA FOR MAGYAR POSTA ÉLETBIZTOSÍTÓ ZRT.

ASSETS
F.

ACCRUED INCOME AND DEFERRED EXPENSES

Company name and registered office:
Magyar Posta Életbiztosító Zártkörűen Működő Részvénytársaság, 1022 Budapest, Bég utca 3–5.
Start of operation: 10.05.2002
Company registration number: Cg. 01-10-044750
Statistical number: 12833625-6511-114-01

1.

Interest and rental income accrued

2.

Deferred acquisition cost

3.

Other accrued income and deferred expenses

Owners and ownership ratios:
Talanx International AG.
D-30659 Hannover, Riethorst 2, Germany
66,9%
Magyar Posta Zrt 1138 Budapest, Dunavirág 2–6.
33.1%
Main activity: Life insurance
The company was established on 17.04.2002 and was
registered on 09.05.2002. The Hungarian Financial Supervisory Authority issued the company’s insurance license
on 10.12.2002.

A MAGYAR POSTA ÉLETBIZTOSÍTÓ 2013. ÉVI MÉRLEGE
ASSETS

2012.

2013.

152 552

164 659

A.

INTANGIBLE ASSETS

B.

INVESTMENTS

71 884 775

94 932 135

III.

Other investments

71 884 775

94 932 135

1.

Share of other companies

20 795 616

24 835 236

2.

Bonds (except for II/2 and II/4)

43 823 969

57 372 392

6.

Bank deposits

7 265 190

12 724 507

C.

INVESTMENTS MADE ON THE POLICYHOLDERS’ OWN RISK

32 732 319

31 002 595

D.

RECEIVABLES

1 703 478

1 317 318

I.

Insurance receivables

1 698 087

1 299 958

1.

Receivables from policyholders

83 376

92 571

2.

Receivables from policy intermediators

1 614 711

1 207 387

a)

from above: from affiliated companies

1 614 711

1 207 387

5 391

17 360

IV. Other receivables
E.

OTHER ASSETS

716 498

621 668

1.

Fixed assets and inventories

93 868

81 858

2.

Cash and bank

622 630

539 810
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TOTAL ASSETS

LIABILITIES

2012.

2013.

2 271 314

2 394 509

1 793 063

1 672 893

133 661

127 379

344 590

594 237

109 460 936

130 432 884

2012.

2013.

A.

EQUITY

3 998 108

4 781 328

I.

Share capital

1 990 964

1 990 964

III.

Capital reserve

2 052 432

2 052 432

IV.

Profit and loss reserve (+)

-755 946

-45 287

VII.

Balance sheet profit (+)

710 658

783 219

C.

INSURANCE TECHNICAL RESERVES

70 635 924

91 717 656

1.

Reserve for unearned premiums [a) + b)]

128 211

205 358

a)

gross

128 211

205 358

2.

Mathematical reserves

69 651 349

90 419 772

a

life insurance premium reserve [aa)+ab)]

69 651 349

90 419 772

aa)

gross

69 651 349

90 419 772

3.

RBNS reserves [a) + b)]

729 887

899 782

a)

reserve for claims incurred and reported [aa)+ab)]

722 757

876 663

aa)

gross

724 800

880 841

ab)

reinsurance share (-)

2 043

4 178

b)

reserve for claims incurred, but not reported (IBNR) [ba)+bb)]

7 130

23 119

ba)

gross

8 371

24 707

bb)

reinsurance share (-)

1 241

1 588

4.

Reserve for premium refunds [a) + b)]

82 182

156 583

a)

reserve for premium rebate dependent on profit [aa)+ab)]

82 182

156 583

aa)

gross

82 182

156 583

6.

Other technical reserves

44 295

36 161

b)

policy cancellation reserve [ba)+bb)]

44 295

36 161

ba)

gross

44 295

36 161
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LIABILITIES

2012.

2013.

DESCRIPTION

2012.

2013.

D.

RESERVES FOR INVESTMENTS MADE ON THE POLICYHOLDERS’ OWN RISK

32 732 319

31 002 594

c)

realized capital gains, other investment income

1 170 895

1 557 337

1

gross

32 732 319

31 002 594

d)

investment income allocated from life insurance (equal with C/5)(-)

-145 805

-123 576

E.

PROVISIONS

10 998

10 153

03.

Non-realized investment income

690 464

358 733

2

Provisions for expected liabilities

10 998

10 153

04.

Other insurance income

1 365

1 375

G.

PAYABLES

1 879 708

2 585 641

05.

Claim expenditures

22 976 575

36 055 504

I.

Payables from direct insurance activities, from above:

1 822 616

2 470 951

a)

claim and claim settlement expenses

22 636 778

35 885 609

a)

from above: to affiliated companies

36 467

215 380

aa)

claim payments

22 632 280

35 879 516

II.

Reinsurance payable

5 906

11 215

1.

gross

22 643 298

35 885 327

a)

from above: to affiliated companies

5 906

11 215

2.

reinsurance share (-)

11 018

5 811

V.

Other payables

51 186

103 475

ab)

claim settlement expenses

4 499

6 093

a)

from above: to affiliated companies

8 392

13 819

ac)

losses and loss expenses recovered (-)

1

0

H.

ACCRUED EXPENSES AND DEFERRED INCOME

203 879

335 512

b)

change in reserve for losses and loss expenses (+)

339 797

169 895

2

Accrued expenses

203 879

335 512

ba)

change in reserve for claims incurred and reported (+)

339 449

153 906

TOTAL LIABILITIES:

109 460 936

130 432 884

1.

gross

338 760

156 041

2.

reinsurance share (-)

-689

2 135

bb)

change in reserve for claims incurred but not reported (IBNR) (+)

348

15 989

1.

gross

6

16 336

2.

reinsurance share (-)

-342

347

06.

Change in mathematical reserve (+-)

9 442 903

20 768 423

a)

Change in life insurance mathematical reserves (+-)

9 442 903

20 768 423

aa)

gross

9 442 903

20 768 423

07.

Changes in premium refund reserves (+)

18 041

74 401

a)

change in reserve for premium rebate dependent on profit (+)

18 041

74 401

aa)

gross

18 041

74 401

09.

Change in other technical reserves (+)

8 664

-8 134

b)

change in policy cancellation reserve (+)

8 664

-8 134

ba)

gross

8 664

-8 134

10.

Changes in unit-linked life insurance reserves (+)

8 725 029

-1 729 724

a) a)

gross

8 725 029

-1 729 724

11.

Net operating expenses

1 970 734

2 195 673

a)

acquisition costs incurred during the year

978 740

1 120 020

b)

changes in deferred acquisition costs (+-)

16 613

-6 282

Magyar Posta Életbiztosító’s INCOME STATEMENT for 2013
DESCRIPTION

2012.

2013.

A)

NON-LIFE INSURANCE

B)

LIFE INSURANCE BUSINESS LINE

01.

Earned premiums without reinsurance

35 965 562

50 377 654

a)

gross premium income

36 067 550

50 485 752

b)

premium ceded

31 476

30 951

c)

change in reserve for unearned premiums (+-)

70 512

77 147

02.

Investment income

7 686 817

7 948 521

a)

dividends received

610

3 490

b)

other investment income

6 661 117

6 511 270

bb)

interest received

6 661 117

6 511 270
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DESCRIPTION
c)

operating expense (excluding investment expense )

d)

commissions and reinsurance profit sharing (-)

12.

Technical expenses of investments (life)

a)

investment expenses, including paid interest

b)

devaluation of investments

c)

2012.

2013.

1 023 158

1 083 297

14 551

13 926

369 596

284 280
86 645

0

-7 384

realized capital loss, other investment expense

307 244

205 019

13.

Non-realized investment income

164 350

415 803

14.

Other insurance expenses

0

71 172

B)

INSURANCE TECHNICAL PROFIT/(LOSS) (1+2+3-4+5+6+-7-+8+-9-10-11-12-13)

668 316

558 885

C)

NON-INSURANCE

60 910

249 603

02.

Dividends received

191 394

191 432

04.

Realized capital gain, other investment income

21 740

48 935

05.

Investment income allocated from life (as in line B/2/d)

145 805

123 576

09.

Realized capital loss, other investment expense

346

2 608

10.

Other income

9 504

14 622

11.

Other expenses

307 187

126 354

D)

PROFIT/(LOSS ON ORDINARY ACTIVITIES (+-A+-B+1+2+3+4+5-6-7-8-9+10-11)

729 226

808 488

E)

PROFIT BEFORE TAX (+D+14)

729 226

808 488

15.

CORPORATE TAX

18 568

25 269

F)

PROFIT AFTER TAX (+E-15)

710 658

783 219

G)

Balance sheet PROFIT (+F+16-17)

710 658

783 219
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MAGYAR POSTA BIZTOSÍTÓ ZRT.
MAGYAR POSTA ÉLETBIZTOSÍTÓ ZRT.
1022 Budapest, Bég u. 3-5.
Mailing address: Posta Biztosító 1535
Budapest, PO Box 952
www.postabiztosito.hu

